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Notes:
1. Figures to the right indicate marks of each question.
2. All questions carry equal marks

Q.1. What is “Marketingesearch’ ? Give its different definitions, describe its characteristics.
Explain the role of Marketing Research in Strategic planning and Decision Making. (14)
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Q.1. (a) Explain in detail the Marketing Research Process. (07)
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(b) Write a note on Ethics in Marketing Research "y ~N o
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Q.2.(a) Define a Research Design Discuss different types of Research Designs with
illustrations. 07)
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(b) Explain in detail various methods of primary data collection..

it s oli(e® Dncend\ fei fer & é\ﬂ\MYqzzru,a

OR
241\ 250Ut

Q.2. (a) Distinguish between Exploratory Research Design and Causal Research Design. (07)
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(b) Explain the role of Secondary Data Sources in Marketing Research. What
precautions should be taken while usmg secondary data sources? 07)
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Q.3. (a) Discuss in detail various Non- probability sampling methods. 07)
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(b) Describe in detail various Measurement Scales with illustrations. 07)
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Q.3 (2) Distinguish between Stratified Random Sampling and Systematic Sampling. 07)
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(b) Write a note on Semantic Differential Scale and Likert’s Scale o7
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Q.4. (a) Distinguish between Correlation and Regression.' How will you interpret (1) r=0
(2) r=-1(3) r=+1. Also state the properties of Regression coefficients for a
Simple Linear Regression Model. 07)
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(b) Write a note on Uses of t-test 07
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Q.4. (a) Define Muitiple Regression Model. Also Define R-Square and explain its importance
in Multiple Regression Analysis. 07)
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(b) Write a note on Factor Analysis o 07)
amoeffa uugalp) Uz e @i,
Q.5. Attempt Any Seven: (14)
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1) Write a note on Uses of Chi-Square test
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2) Give the Format of a Marketing Research Report 4 ﬂ
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3) Explain the importance of Oral Presentation of Marketing Research Report
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4) State the criteria for evaluation of a Research Report.
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5) What is Test Marketmg? Explain its importance.
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6) Write a note on Focus Group Interv1ews
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7) Write a note on Marketing Information Systems
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8) State different types of Questions used in construction of a Questionnaire with

illustrations. g
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9) What is Q- Sort?

CQ-Sod’ R2B 247

10) Explain briefly Simple Random Sampling Method.
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