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1(a) What is Consumer Behavior? Describe the steps of consumer research process. 7N
OR
(a) What is Market Segmentation? What are the bases for segmenting consumers?

(b) Answer any two in brief. 4
(i) Discuss the interrelationship between consumer behavior and marketing concept.

(i) Explain the criteria for selecting (targeting) any segment of market segmentation.

(iii) Explain the elements of consumer learning.

(c) Answer any three in one or two sentences. 3
(i) What is brand loyalty?

(i) What is brand repositioning?

(iii) What is halo effect?

(iv) What is relationship marketing?

2(a) Discuss how traditional and nontraditional family life cycles impact consumer behavior. (7)
OR
(a) Explain the socialization process of family.

(b) Answer any two in brief. (4)
() How is social class used in consumer behavior?

(ii) State the status factors used when estimating social class.

(i) What is family life cycle?

(c) Answer any three in one or two sentences. 3
(i) What is reference group?

(i) What is social status?

(iii) What is life style?

(iv) What is consumer socialization?

3(a) What is Culture? How it is learned? (7
OR
(a) How do core Indian values impact Indian consumers?

(b) Answer any two in brief. (4
(i) What is Country — of — origin effect?

(ii) How culture satisfies needs?

(iii) What is Enculturation?
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(c) Answer any three in one or two sentences.
() What is symbol?

(i)  What is work ethic?

(iii) What is sub culture?

(iv) What is adaptive global marketing?

4(a) Explain different models of consumer decision making.
OR
(a) What is diffusion of process? How innovative products and services sp
social system?

(b) Answer any two in brief.

(i) Discuss the levels of consumer decision making.
(i) What is pre - purchase search?

(iii) What is Post - Purchase Evaluation?

(c) Answer any three in one or two sentences.
(i)  What is penetration policy?

(i) What is consumer innovator?

(iii) What is consumer mood?

(iv) What is purchase behavior?

5. Answer in brief: (Any 7)
(i) What is attitude?
(ii) What is social class?
(iii) What are rituals?
(iv) What is dogmatism?
(v) What are egoistic needs?
(vi) What is metaphor analysis?
(vii) What is perception?
(viii) What is grouping?
(ix) What is motivation?
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