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I.  (A) Discuss the main objectives of Marketing Research. 6
OR
Discuss the role of Marketing Research.

(B) Discuss the importance of Marketing Research. 4
OR
What are Ethical issues of Marketing Research.

(C) Write note on Assumption of Ethics. 4
OR
Discuss, Market Research V/s Marketing Research.

2. (A) Explain the concept of Product Research and discuss its functions. 6
OR
Write note on Marketing Research in India.

(B) State the meaning of Motivational Research. 4
OR
Explain the concept of consumer Research and discuss its functions.

(C) State the objectives of Advertising Research. 4
OR
What is Media Research ? Discuss its functions.

3. (A) State the meaning and Elements of Marketing Research proposal. 6
OR
Explain the meaning of Measurement Methods in Marketing Research
Work/Field.

(B) Discuss the Essential Criteria’s/Standards in Marketing Research. 4
OR
What is Descriptive Research ?

(C) Discuss the design of Marketing Research. 4

OR
Write a note on Exploratory Research.
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4.  (A) Whatis a Sample ? Discuss its types.

(B)

©

OR
Write notes on Quota Sample.

State the different types of Market Research Report.
OR
Discuss the Standards of Writing written Reports of Marketing Research.

Discuss the process of sampling in brief.

OR
State the meaning and importance of Title page and letter of Authorisation in
Research Report.

5. State whether the following statements are True or False.

(1)
2
3)
“4)
(&)
(6)
(7

®)
®)

There is nothing like Ethical issues in Market Research.

The single focus of Marketing Research is customer.

The final stage is Report writing and Presentation, in Marketing Research process.
We do not see any Branches of Marketing Research.

It is necessary to Study Product Research.

Marketing Research is not done in India.

Before starting Marketing Research, it is necessary to “prepare a statement
relating to Market Problems.”

Reliability and practicality are good Measurement yards sticks.

Sampling Method is useful in taking decisions relating to Marketing Research.

(10) Non-probability sampling method is expensive.

(11) There are no various forms of Research Reports.

(12) Probability and Non-probability are the various types of samples.

(13) A sample is a small representative of a Large Universe.

(14) Ideal Research Report must be simple, complete and certain.
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