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1. (A) ¼Û›ÛÁõ Ü’õýÛÛ (¾ÛÛïë¤øá•Û) ÍÛ×ÉÛÛéµÛ¶Û¶ÛÛ ¾Ûä”ýÛ Ðéü©Ûä…Ûé ›÷¨ÛÛÈÛÛé. 6 

  Explain the main objectives of Marketing Research. 

…¬ÛÈÛÛ/OR 

  ¼Û›ÛÁõ ÍÛ×ÉÛÛéµÛ¶Û …¶Ûé ¼Û›ÛÁõÜ’õýÛÛ ÍÛ×ÉÛÛéµÛ¶Û ÈÛ˜˜Ûé¶ÛÛé ©ÛºõÛÈÛ©Û ›÷¨ÛÛÈÛÛé.  

  State the difference between Market Research and Marketing Research. 

 (B) ¶ÛÛêµÛ ÅÛ”ÛÛé : (•Û¾Ûé ©Ûé …éïõ) 4 

  Write a note : (Any one) 

  (1) ¾ÛÛïëõ¤øá•Û ÍÛ×˜ÛÛÅÛ¶Û¾ÛÛ× ¾ÛÛïëõ¤øâ•Û ÍÛ×ÉÛÛéµÛ¶Û¶Ûà ½ÛæÜ¾ÛïõÛ 

   Role of Marketing Research in Marketing Management. 

  (2) ¾ÛÛïëõ¤øá•Û ÍÛ×ÉÛÛéµÛ¶Û¶Ûä× ¾ÛÐü«ÈÛ  

   Importance of Marketing Research. 

 (C) •Û¾Ûé ©Ûé …éïõ¶ÛÛé ›÷ÈÛÛ¼Û ÅÛ”ÛÛé. 4 

  Answer any one from the following : 

  (1) ¾ÛÛïëõ¤øá•Û ÍÛ×ÉÛÛéµÛ¶Û¾ÛÛ× ¶ÛàÜ©Û¾Û«ÛÛ¶ÛÛé ”ýÛÛÅÛ  

   Ethical issue in Marketing Research. 

  (2) ¶ÛàÜ©Û¾Û«ÛÛ¶ÛÛ …¶Ûä¾ÛÛ¶ÛÛé 

   Assumption of Ethics. 

 

2. (A) ‘•ÛóÛÐüïõ ÍÛ×ÉÛÛéµÛ¶Û’¶ÛÛé …¬ÛÙ …Û¸Ûà ©Ûé¶Ûà ›÷ÄõÁõàýÛÛ©Û ›÷¨ÛÛÈÛÛé.  6 

  Explain the meaning of Consumer Research. State its needs. 

…¬ÛÈÛÛ/OR 

  ¸ÛéþùÛÉÛ ÍÛ×ÉÛÛéµÛ¶ÛÛé …¬ÛÙ …Û¸Ûà ©Ûé¶ÛÛ ïõÛýÛÛë ›÷¨ÛÛÈÛÛé.  

  Give the meaning of Product Research. State its functions. 
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 (B) ÜÈÛßÛÛ¸Û¶Û ÍÛ×ÉÛÛéµÛ¶Û ÍÛ×¼Û×µÛà ïõÛéˆ¸Û¨Û …éïõ¶Ûà ÍÛ¾Û›æ÷©Ûà …Û¸ÛÛé : 4 

  Explain the following with reference to Advertising Research : (Any one) 

  (1) ÉÛä ©Û¸ÛÛÍÛÈÛä× ? 

   What to test ? 

  (2) îýÛÛÁéõ ©Û¸ÛÛÍÛÈÛä× ? 

   When to test ? 

 (C) ïõÛéˆ¸Û¨Û …éïõ¶ÛÛé ›÷ÈÛÛ¼Û …Û¸ÛÛé : 4 

  Answer any one from the following : 

  (1) ¸ÛóéÁõ¨ÛÛ©¾Ûïõ ÍÛ×ÉÛÛéµÛ¶Û¶ÛÛé …¬ÛÙ …¶Ûé Š¸ÛýÛÛéÜ•Û©ÛÛ 

   Meaning of Motivational Research and its uses. 

  (2) ½ÛÛÁõ©Û¾ÛÛ× ¾ÛÛïëõ¤øá•Û ÍÛ×ÉÛÛéµÛ¶Û 

   Marketing Research in India. 

 

3. (A) ¾ÛÛïëõ¤øá•Û-ÍÛ×ÉÛÛéµÛ¶Û-þùÁõ”ÛÛÍ©Û¶ÛÛé (MRP) …¬ÛÙ …¶Ûé ©Û«ÈÛÛé ›÷¨ÛÛÈÛÛé.  6 

  Explain the meaning of Marketing Research Proposal (MRP). State its importance. 

…¬ÛÈÛÛ/OR 

  ¼Û›ÛÁõàýÛ ÍÛ×ÉÛÛéµÛ¶Û ïõÛýÛÙ¶Ûà Äõ¸ÛÁéõ”ÛÛ¶ÛÛé …¬ÛÙ ›÷¨ÛÛÈÛà ©Ûé¶Ûä× ¾ÛÐü«ÈÛ ÍÛ¾Û›ÛÈÛÛé.  

  Explain the meaning of Research Design. State its importance.  

 (B) ¶Ûà˜Ûé¶ÛÛ¾ÛÛ×¬Ûà ïõÛéˆ¸Û¨Û ¼Ûé ÍÛ×ÉÛÛéµÛ¶Û ïõÛýÛÙ¶Ûà Äõ¸ÛÁéõ”ÛÛ¶ÛÛ ¸ÛóïõÛÁõ ›÷¨ÛÛÈÛÛé : 4 

  Explain any two type of Research Design from the following : 

  (1) ©Û¸ÛÛÍÛ ³ùÛÁõÛ ÍÛ×ÉÛÛéµÛ¶Û 

   Exploratory Research 

  (2) ÈÛ¨ÛÙ¶ÛÛ©¾Ûïõ ÍÛ×ÉÛÛéµÛ¶Û 

   Descriptive Research 

  (3) ïõÛýÛÙïõÛÁõ¨Û þùÉÛÙïõ ÍÛ×ÉÛÛéµÛ¶Û 

   Causal Research 
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 (C) •Û¾Ûé ©Ûé …éïõ¶Ûà ÍÛ¾Û›æ÷©Ûà …Û¸ÛÛé : 4 

  Explain any one from the following : 

  (1) ¼Û›ÛÁõàýÛ ÍÛ×ÉÛÛéµÛ¶Û ¾ÛÛ¤éø …ÍÛÁõïõÛÁõïõ ¾ÛÛ¸Û¶Û ¸Û±ùÜ©Û 

   Effective scales of measurements for Marketing Research. 

  (2) ýÛÛé•ýÛ ¾ÛÛ¸Ûþ×ù¦ø¶Ûà ÅÛÛ“ÛÜ¨Ûïõ©ÛÛ…Ûé 

   Characteristics of Good Measurements. 

 

4. (A) Ü¶ÛþùÉÛÙ¶Û¶ÛÛé …¬ÛÙ …Û¸Ûà ©Ûé¶ÛÛ ¸ÛóïõÛÁõ ›÷¨ÛÛÈÛÛé.  6 

  Explain the meaning of Sampling. State the types of sampling. 

…¬ÛÈÛÛ/OR 

  ¼Û›ÛÁõàýÛ ÍÛ×ÉÛÛéµÛ¶Û …ÐéüÈÛÛÅÛ¶ÛÛ ÜÈÛÜÈÛµÛ ¸ÛóïõÛÁõ ›÷¨ÛÛÈÛÛé.  

  State the various types of Marketing Research Report. 

 (B) •Û¾Ûé ©Ûé …éïõ …×•Ûé ¶ÛÛêµÛ ÅÛ”ÛÛé : 4 

  Write a note on (any one) from the following : 

  (1) Ü¶ÛþùÉÛÙ¶Û (ÍÛé¾¸ÛÅÛá•Û) ¸ÛóÜ’õýÛÛ¶ÛÛ ¸Û•ÛÜ¬ÛýÛÛ× 

   Steps of sampling process 

  (2) ¼Û›ÛÁõàýÛ ÍÛ×ÉÛÛéµÛ¶Û …ÐéüÈÛÛÅÛ¶ÛÛé ¶Û¾Ûæ¶ÛÛé 

   Format of Marketing Research Report  

 (C) •Û¾Ûé ©Ûé …éïõ¶Ûà ÍÛ¾Û›æ÷©Ûà …Û¸ÛÛé. 4 

  Explain any one from the following : 

  (1) ›÷¬¬ÛÛ Ü¶ÛþùÉÛÙ¶Û 

   Quota Sample  

  (2) Í©ÛÜÁõ©Û Ü¶ÛþùÉÛÙ¶Û 

   Stratified Sample 
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5. ¶Ûà˜Ûé¶ÛÛ¾ÛÛ×¬Ûà ïõÛéˆ¸Û¨Û ÍÛÛ©Û¶ÛÛ ¤æ×øïõ¾ÛÛ× ›÷ÈÛÛ¼Û …Û¸ÛÛé : 14 

 Answer in brief from the following : (Any seven) 

 (1) ÍÛ×ÉÛÛéµÛ¶Û¾ÛÛ× ¶ÛàÜ©Û¾Û«ÛÛ …é¤øÅÛé ÉÛä× ? 

  What is Ethics in Research ? 

 (2) ¶ÛàÜ©Û¾Û«ÛÛ¶Ûà ÜÈÛ•Û©ÛÛé ›÷¨ÛÛÈÛÛé. 

  State the contents of Ethical issue. 

 (3) •ÛóÛÐüïõ ÍÛ×ÉÛÛéµÛ¶Û¶ÛÛ ïõÛýÛÛë. 

  Functions of Consumer Research. 

 (4) ¸ÛéþùÛÉÛ ÍÛ×ÉÛÛéµÛ¶Û¶Ûà ›÷ÄõÁõàýÛÛ©Û. 

  Needs of Product Research. 

 (5) ¾ÛÛïëõ¤øá•Û ÍÛ×ÉÛÛéµÛ¶Û þùÁõ”ÛÛÍ©Û¶ÛÛ ¸ÛóïõÛÁõÛé ›÷¨ÛÛÈÛÛé.  

  Types of Marketing Research Proposal. 

 (6) ¾ÛÛ¸Û¶Û ¸Û±ùÜ©Û¾ÛÛ× ÜÈÛÊÈÛÍÛ¶ÛàýÛ©ÛÛ. 

  Reliability in scale of measurements. 

 (7) ¾ÛÛ¸Û¶Û ¸Û±ùÜ©Û¾ÛÛ× ýÛ¬ÛÛ¬ÛÙ©ÛÛ. 

  Validity in scale of measurements. 

 (8) ¼Û›ÛÁõàýÛ ÍÛ×ÉÛÛéµÛ¶Û¶Ûà þùÁõ”ÛÛÍ©Û¶ÛÛ ©Û¼Û‘õÛ. 

  Stages of Marketing Research Proposal. 

 (9) ÍÛ×½ÛÛÈÛ¶ÛÛ Ü¶ÛþùÉÛÙ¶Û …é¤øÅÛé ÉÛä× ? 

  What is Probability Sampling ? 

 (10) Ü¼Û¶Û ÍÛ×½ÛÛÈÛ¶ÛÛ Ü¶ÛþùÉÛÙ¶Û¶ÛÛ ¸ÛóïõÛÁõ. 

  Types of Non-probability Sampling. 

 (11) Ðéü©Ûä¶Ûà ´ùÜÌ¤ø…é …ÐéüÈÛÛÅÛ¶ÛÛ ¸ÛóïõÛÁõ. 

  Types of Objectives Reports. 
___________ 


