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1. (A) ooz [Bul (ol delltnnl qod eqil weldl. 6
Explain the main objectives of Marketing Research.
AYW/OR
6AR AAHA A AR [BUL A a2l dslad welldl.
State the difference between Market Research and Marketing Research.
(B) -ld avil : (1 d is) 4
Write a note : (Any one)
(1) 531 ALl Hi5lol Al eifHst
Role of Marketing Research in Marketing Management.
(2) 5201 AWUA, He
Importance of Marketing Research.
(C) M d sl ool quil. 4
Answer any one from the following :
(1) M5 AuAml Alamdil vy
Ethical issue in Marketing Research.
2) LTl 244l

Assumption of Ethics.

2. (A) s AL 2 2]l d-l o37lUid sl 6
Explain the meaning of Consumer Research. State its needs.
AYQ/OR
Yelal Agial 212 2udl d-l s1dl el

Give the meaning of Product Research. State its functions.
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(B) [astiun Aanun Aoidl siSuel 2is-dl wamoydl 2uul
Explain the following with reference to Advertising Research : (Any one)
(1) g dung ?
What to test ?
(2) LR AU ?
When to test ?
(C) slSuBL 2ig-tl oalol UMl :
Answer any one from the following :
(1) YWUcHS AWHUAAL el 244 GUALBLL
Meaning of Motivational Research and its uses.
(2) RAML W51 A

Marketing Research in India.

3. (A) HSa-2glu-euidAl (MRP) 212 1 dral ol
Explain the meaning of Marketing Research Proposal (MRP). State its importance.
A1YQ/OR
on31d A sl 3uviidl 242 aeudl d et uHAdl.
Explain the meaning of Research Design. State its importance.
(B) {lA-umidl siSust of Aetiuq sid-Hl 3ulnil wsiR sl :

Explain any two type of Research Design from the following :
(1) dul glL A4

Exploratory Research
(2) agldlcis AU

Descriptive Research
(3) sdsizel sals AwuA

Causal Research
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A, d sl Anydl Ul :
Explain any one from the following :
(1) ooy AWHA HI2 2ARSIRS WU Ygld
Effective scales of measurements for Marketing Research.
(2) WU s+l caBisdisil

Characteristics of Good Measurements.

[Heelarl 2tel 20l del usiz @l
Explain the meaning of Sampling. State the types of sampling.
A1Yal/OR
ool AHA Al [alas usiz weudl.
State the various types of Marketing Research Report.
AU d g il A4 Al :
Write a note on (any one) from the following :
(1) el @rudby wa walal
Steps of sampling process
(2) oAl AWAA A AL A3l
Format of Marketing Research Report
A d sl AnYAl Ul
Explain any one from the following :
(1) 2 el
Quota Sample
(2) 2adRd [Headn

Stratified Sample
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5. wllaniell siSusL Al 54l walet Huul
Answer in brief from the following : (Any seven)
(1) d0HAHl Alaxdl »led g ?

What is Ethics in Research ?
2) Alaxcil [@otdl eudl.
State the contents of Ethical issue.
(3) Alss AWHAAL s1ul.
Functions of Consumer Research.
(4) ela Ala-dl 33U,
Needs of Product Research.
(5) 520l A evUAAL USLRL Ul
Types of Marketing Research Proposal.
(6) A Yglani [asqu-{ludl.
Reliability in scale of measurements.
(7) MU YglaHi denddl.
Validity in scale of measurements.
(8) ooAlU Al eRvlRAAL doLssL.
Stages of Marketing Research Proposal.
(9) RAedadl [Medq vied g ?
What is Probability Sampling ?
(10) (Bt Acua-l Meddddl usiz.
Types of Non-probability Sampling.
(11) eq-ll elexl vdaianl usiz.

Types of Objectives Reports.
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