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English Version:
1. What is Public Relations? Examine the role and importance of public relation in the
digital era. Give suitable example.
OR
What are the different types of Public Relation tools? Critically analyse the
importance of any two PR tools in present time. Give example.

2. Write a detailed note on how PR techniques used for brand positioning, sustainability,
brand repositioning, brand reputation management and relationship management. Give
example.

OR
What do you mean by digital PR campaigns? Discuss a suitable case study to outline
the importance of digital PR campaign.

3. What is Corporate Communication and what are the key aspects of Corporate
Communication? Explain in detail.
OR
Critically examine the role of Role of corporate communication in building brands,
maintaining brand identity, bran management and reputation. Give at least one example
of each.

4. Write a brief notes on key laws, ethics and basic concept of patenting rights in corporate
communication.
OR
What is Business Communication? Examine the importance, principles of business
communication with suitable example.

. Answer any 7 out of 12

a) What is crisis communication?

b) What are the various types of business communication?
¢) What is mind mapping?

d) What is a Press Release?

e) What is Press Conference?

f) What is Brand Identify?

2) Identify the key qualities of a PR professional.
h) What is Online Reputation?

i) What is Brand Positioning?

j)  What do you mean by Agenda of Meeting?

k) What is Minutes of Meeting?

1) What is verbal and non-verbal communication?



