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Explain the changes in Advertising with time.
OR

Explain different types of Advertising along with examples.

What is consumer behavior? Write down the different factors that influence consumer
behavior.

OR
What is the importance of understanding consumer behavior? Explain the consumer
decision making process along with examples.

What is a brand ? Explain the brand building strategies..
OR
Explain how branding helps in building global and corporate image.

Explain the different idea generation techniques.
OR
What is copywriting? Explain the different types of appeals used in advertisements.

Attempt any 7. (Each carrying 2 marks)

a) Write any two uses of advertising.

b) Whatis advertising bias?

¢) Write any two impact of globalization on Indian advertising,
d) What is market segmentation?

€) What is ELM model?

f) What is brand identity?

2) Explain the life cycle of a brand.

h) What is brand awareness ?

i) Write down any two principles of design.

J)  What is the difference between brand a product.

k) Write down any two effects of advertising.

1)  Write any two essential points to be considered for writing a copy for youth.
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