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Ql How does marketing contribute to customer retention in the airline 14
industry? OR
Explain the role and relevance of marketing in airline management.

Q2 Explain the importance of understanding customer behavior in hospitality 14
marketing.

OR

How are customer expectations different in freighter air services versus
passenger air services?

Q3 What economic indicators affect pricing and promotion strategies in 14
aviation?

OR

Explain how changing demographics affect hospitaiity marketing.

Q4 Describe Porter’s Five Forces with relevance to airline business 14
strategy. OR

Discuss the concept and significance of differentiation in hospitality
marketing.

Q5 Explain the practical application of the AIDA model in promoting tour 14
packages.
OR
Describe how press releases and PR influence tourism and airline
industries.




