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ENGLISH VERSION
All the questions are cempulsory. Each question carries 14 marks.

What is the meaning and definition of Public Relations? Examine the Objectives and Function
of PR in public and private PR setup?

OR
What are the various models of PR department setup. Explain in detail with suitable examples?

Examine the role and functions of PR in crisis communication and disaster management with
suitable example/s?

OR
Design and discuss in detail a month-long PR campaign for a Gujarat-based manufacturing start-up
(real/imaginary) specializing in FMCG products?

Define Corporate communication and discuss some of the emerging trends in corporate communication
with suitable example/s.

OR
Examine the role and functions, tools and techniques of corporate communication in the information-
technology age.

Define Effective Business Communication and critically examine its role in crisis and disaster
management.

OR
What is Event Management? Discuss a detailed plan for a 2-day National level event in your city for a
leading Sports Management company.

Attempt any 7. (Each carrying 2 marks)

a) Write full form of IPRS.

b) What is IPRA?

¢) Name 2 Public Relations tools.

d) Wha is corporate advertisement.

e) CSR stands for.

f)  What is publicity?

g) What is Paid News?

h) What is propaganda?

i) What PRO Stands for?

1) What is Communication process?

k) What do you mean by communication channel?
1} Identify the key stages of successful event management.
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