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Seat No.:

December 2025
B.Com., Sem.-3
CE 202 (C): Advance Marketing Management
(Advance Business Management)

Time: 2:30 Hours] [Total Marks: 70
Q1. Discuss the functions of Marketing. 14
OR
QL Explain the difference between marketing and selling 14
Q2. Discuss the Importance of Market Segmentation. 14
"~ OR '
Q2. Discuss the Scope of Marketing Research:. 14
Q3. Explain the Characteristics of services. 14
OR
Q3. Explain product life cycle 14
Q4. Discuss the Disadvantages of Advertising 14
OR
Q4. Discuss the methods of sales promotion 14
Q5. Explain any seven from the following: 14
1. Publicity
2. Packaging
3. Middleman’s Brand
4. Market segmentation
5. Labeling
6.  Public relations
7. Going rate pricing
8. Advertising
9.  Marketing research

Rurai market
Concentrated marketing
i2. Differentiated marketing
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