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Instruction :  Numbers on the right indicate marks.

1. What is Managerial Economics ? Explain its nature and scope. 14
OR

1.  Write detailed note on the responsibilities of a Manager. 14

2. Discuss the role of an economist in Management. 14

OR
2. Explain the process of decision making in a firm with the help of the concept of
marginalism. 14

3. Discuss the trend projection method of forecasting demand of an existing product. 14
OR

3. Discuss the methods of forecasting demand of a new product. 14

4.  Discuss methods for determining advertising budget. 14

OR
4.  Discuss the measurements on economic effects of advertising cost. 14
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5. Choose the correct option : (Any Seven)

(1)

2)

)

4

)

(6)

(7)

®)

©)

Managerial Economics has not relation with Accounting.

(True, False)

Managerial Economics is a part of economics.

(Micro, Macro)

All opportunity cost is cost.
(explicit, implicit)

The next best alternative that needs to be foregone by the firm is known as
cost.

(marginal, opportunity)

There is no difference between the concepts of marginal cost and incremental cost.
(True, False)

The reliability of long term demand forecasting is higher than short term demand

forecasting.

(True, False)

How many types are there of demand forecasting ?

(Two, Three)

The study of Managerial Economics started in

(1945, 1950)

Opportunity cost principle was given by Prof. Baumal.

(True, False)

(10) Advertising cost should be viewed as the cause and not the result of sales.

(True, False)

(11) Generally advertisement cost budget is made for year/s.

(one, two)

(12) Advertising cost is included in

DT-110
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Instruction : Numbers on the right indicate marks.

1.  What is Managerial Economics ? Explain its nature and scope. 14
OR
1.  Write detailed note on the responsibilities of a manager. 14
2. Managerial economics is the science of decision making. Explain this statement. 14
OR
2. Explain in detail the concepts of decision making process and opportunity cost. 14
3. Explain the meaning and types of Price elasticity of demand. 14
OR
3. Discuss the usefulness of demand analysis in Managerial Economics. 14

4.  Explain the meaning of demand forecasting and discuss the method of forecasting

demand of a new product. 14
OR

4.  Discuss the trend projection method of forecasting demand of an existing product. 14
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5. Choose the correct option : (Any Seven) 14
(1) The study of Managerial Economics started in
(a) 1945 (b) 1950 (c) 1955

(2) Income elasticity of demand for an inferior good is :

(a) positive (b) negative (c) neutral

(3) What does Managerial Economics study about the firm ?

(a) Sale (b) Cost (c) Management
(4) The next best alternative that needs to be foregone by the firm is known as
cost.
(a) Opportunity (b) Marginal (¢) Implicit
(5) The cost of transporting goods incurred by the firm is an cost.
(a) Average (b) Opportunity (c) Explicit

(6) Opportunity cost principle was given by Prof. Baumel.
(a) True (b) False (c) None of these
(7)  When only the final consumers are included in a study, it is called the ,
method of demand forecasting.
(a) end user investigation
(b) population investigation
(c) sample
(8)  Expert opinion method is not neutral method.

(@) True (b) False (c) None of these

(9) Market experiment method of demand forecasting is expensive
compared to trend projection method.

(a) more (b) less (¢) medium

(10) Which are the limitations of demand forecasting ?
(a) Uncertainty (b)  Social factor (c) Both of the above

(11) What are the methods of demand forecasting for current product ?
(a) Three (b) Four (c) Five

(12) What concept includes marginal revenue and marginal cost ?

(a) Concept of discount (b) Marginal concept (c) Growth concept
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