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ÍÛæ̃ Û¶ÛÛ : ›÷¾Û¨Ûà ¼ÛÛ›ä÷¶ÛÛ …×ïõ ¸ÛóÊ¶Û¶ÛÛ •Ûä̈ Û þùÉÛÛÙÈÛé ™öé. 

 
1. (…) ¾Ûæ¦øà ¸Û¦ø©ÛÁõ¶ÛÛé …¬ÛÙ ›÷¨ÛÛÈÛà, ©Ûé¶Ûä× ¾ÛÐü«ÈÛ ˜Û˜ÛÛë. 7 
 (¼Û) ïõÛýÛÙÉÛàÅÛ ¾Ûæ¦øà¶ÛÛé …¬ÛÙ ›÷¨ÛÛÈÛà, ©Ûé¶Ûà ›÷ÄõÜÁõýÛÛ©Û¶Ûé …ÍÛÁõ ïõÁõ©ÛÛ ¸ÛÜÁõ¼ÛÇÛé ˜Û˜ÛÛë. 7 

…¬ÛÈÛÛ 
 (…) ¶ÛÛ¨ÛÛïõÛýÛÙ ÍÛ×¼Û×µÛà ÄõÜ§ø•Û©Û …¶Ûé …ÛµÛäÜ¶Ûïõ …Ü½Û•Û¾Û¶ÛÛé ”ýÛÛÅÛ Í¸ÛÌ¤ø ïõÁõÛé.  
 (¼Û) …Ü½Û¾ÛÛ¶Û ÜÅÛ.¶Ûä× ¾Ûæ¦øà ¾ÛÛÇ”Ûä× ¶Ûà˜Ûé ¾Ûä›÷¼Û ™öé :  
   ˆÜîÈÛ¤øà ÉÛéÁõ ` 10¶ÛÛé …éïõ …éÈÛÛ 50,000 
   10%¶ÛÛ ¸ÛóéºõÁõ¶ÍÛ ÉÛéÁõ ` 100¶ÛÛé …éïõ …éÈÛÛ 3,000 
   15%¶ÛÛ Ü¦ø¼Ûé¶˜ÛÁõ ` 100¶ÛÛé …éïõ …éÈÛÛ 2,000 
  ï×õ¸Û¶Ûà…é ÈýÛÛ›÷ …¶Ûé ïõÁõÈÛéÁõÛ ¸ÛÐéüÅÛÛ ïéõ¤øÅÛÛé ¶ÛºõÛé ïõ¾ÛÛÈÛÈÛÛé ›Ûé̂ …é ? (¤éøîÍÛ¶ÛÛé þùÁõ 50% ™öé.) 
  (ï×õ¸Û¶Ûà ˆÜîÈÛ¤øà ÉÛéÁõ ¸ÛÁõ 20% Ü¦øÜÈÛ¦ø¶¦ø ÈÛÐêü˜ÛÈÛÛ ¾ÛÛ•Ûé ™öé.) 
 
2. (…) ¼ÛóÛ¶¦ø …¶Ûé ¤Öéø¦ø¾ÛÛïÙõ ÈÛ˜˜Ûé ©ÛºõÛÈÛ©Û ›÷¨ÛÛÈÛà, Š©¸ÛÛþùïõ¶Ûà ´ùÜÌ¤ø…é ¼ÛóÛ¶¦ø¶Ûä× ¾ÛÐü«ÈÛ ÍÛ¾Û›ÛÈÛÛé. 7 
 (¼Û) ¾Ûæ¦øàïõÁõ¨Û¶ÛÛ ¸ÛóïõÛÁõÛé ›÷¨ÛÛÈÛà, …Ü©Û ¾Ûæ¦øàïõÁõ¨Û¶ÛÛ ïõÛÁõ¨ÛÛé …¶Ûé Š¸ÛÛýÛÛé ›÷¨ÛÛÈÛÛé. 7 

…¬ÛÈÛÛ 
 ¶ÛÛêµÛ ÅÛ”ÛÛé. (•Û¾Ûé ©Ûé ¼Ûé) 14 

 (1) ¸ÛÛ¨ÛàýÛäî©Û ¾Ûæ¦øà 
 (2) Ýïõ¾Û©Û Ü¶ÛµÛÛÙÁõ¨Û¶ÛÛ Ðéü©Ûä…Ûé 
 (3) ¶ÛÛ¨ÛÛïõàýÛ ÍÛ×̃ ÛÛÅÛïõ¶Ûà ½ÛæÜ¾ÛïõÛ 
 (4) ÈÛé̃ ÛÛ¨ÛÈÛèÜ±ù¶ÛÛ Š°éùÉÛÛé 
 
3. (…) “¾ÛÛïëõÝ¤ø•Û ÍÛ×ÉÛÛéµÛ¶Û ”Û˜ÛÛÙÇ ™öé, ¸ÛÁ×õ©Ûä ©Ûé¶Ûà …ÈÛ•Û¨Û¶ÛÛ ©Ûé¬Ûà ÈÛµÛä ”Û˜ÛÛÙÇ ™öé.” – ˜Û˜ÛÛÙ ïõÁõÛé. 7 
 (¼Û) ¼ÛóÛ¶¦øá•Û¶ÛÛé …¬ÛÙ ›÷¨ÛÛÈÛà, ©Ûé¶Ûà ÈýÛæÐüÁõ˜Û¶ÛÛ …×•Ûé¶ÛÛ ¾ÛÐü«ÈÛ¶ÛÛ Ü¶Û¨ÛÙýÛÛé¶Ûà ˜Û˜ÛÛÙ ïõÁõÛé. 7 

…¬ÛÈÛÛ 
 (…) ›ÛÐéüÁõÛ©Û¶ÛÛé …¬ÛÙ …Û¸Ûà, ›ÛÐéüÁõÛ©Û¶ÛÛ ¾ÛÛµýÛ¾Û¶Ûà ¸ÛÍÛ×þù•Ûà¶Ûé …ÍÛÁõ ïõÁõ©ÛÛ ¸ÛÜÁõ¼ÛÇÛé¶Ûà ˜Û˜ÛÛÙ 

ïõÁõÛé.    
 (¼Û) “½ÛÛíéÜ©Ûïõ ÜÈÛ©ÛÁõ¨Û ÈýÛÈÛÍ¬ÛÛ¾ÛÛ× ™æö¤øïõ ÈÛȩ́ ÛÛÁõà …¶Ûé ›÷¬¬ÛÛ¼Û×µÛ ÈÛȩ́ ÛÛÁõà …©ýÛ×©Û ¾ÛÐü«ÈÛ¶Ûà ½ÛæÜ¾ÛïõÛ 

…þùÛ ïõÁéõ ™öé.” – ˜Û˜ÛÛÙ ïõÁõÛé.  
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4. (…) Š©¸ÛÛþù¶Û …×ïäõÉÛ¶ÛÛé …¬ÛÙ, ›÷¨ÛÛÈÛà ©Ûé¶Ûà ¸ÛóÜ’õýÛÛ ÈÛ¨ÛÙÈÛÛé. 7 

 (¼Û) (i) ïõ¤øÛéïõ¤øà ÍÛ×̃ ÛÛÅÛ¶Û¶ÛÛé …¬ÛÙ …Û¸Ûà, ©Ûé¶ÛÛ ïõÛÁõ¨ÛÛé ›÷̈ ÛÛÈÛÛé. 4 

  (ii) …Û¸ÛÜ«Û ÍÛ×̃ ÛÛÅÛ¶Û¶ÛÛ ÅÛ“Û¨ÛÛé ›÷̈ ÛÛÈÛÛé. 3 

…¬ÛÈÛÛ 

 ¶ÛÛêµÛ ÅÛ”ÛÛé : (•Û¾Ûé ©Ûé ¼Ûé) 14 

 (1) ¾ÛÛ•ÛÙÜ¶ÛµÛÛÙÁõ¨Û – ÍÛ¾ÛýÛÜ¶ÛµÛÛÙÁõ¨Û 

 (2) ˆ-¾ÛÛïëõÝ¤ø•Û¶Ûä× ¾ÛÐü«ÈÛ 

 (3) ˆ‡¤øÁõ¶Ûé¤ø¶ÛÛé Š¸ÛýÛÛé•Û 

 (4) ¾Ûä”ýÛ ÍÛ˜ÛÙ …é¶œ÷¶ÛÛé 

 

5. (…) ¶Ûà˜Ûé¶ÛÛ ¸ÛþùÛé ÍÛ¾Û›ÛÈÛÛé : (•Û¾Ûé ©Ûé ¸ÛÛ×̃ Û) 5 

  (1) Š©¸ÛÛþù¶Û …ÛýÛÛé›÷¶Û 

  (2) ¼ÛÛÁõà ¸ÛóþùÉÛÙ¶Û 

  (3) ¤Öéø¦ø¾ÛÛïÙõ 

  (4) ïõ¤øÛéïõ¤øà 

  (5) ÍÛÜºÚõ•Û 

  (6) Ü¦ø¼Ûé¶˜ÛÁõ ¾Ûæ¦øà ¸Û¦ø©ÛÁõ 

  (7) ÁõÛ”Ûà ¾ÛæïéõÅÛ ïõ¾ÛÛ¨Ûà 

 (¼Û) ¶Ûà˜Ûé¶ÛÛ ÉÛ¼þùÛé¶ÛÛ ¸ÛæÁõÛ ¶ÛÛ¾Û ›÷¨ÛÛÈÛÛé : (•Û¾Ûé ©Ûé ¸ÛÛ×̃ Û) 5 

  (1) www 

  (2) ISP 

  (3) FTP 

  (4) HTTP 

  (5) IRC 

  (6) HTML 

  (7) E-mail 

 (ïõ) ¤æ×øïõ¾ÛÛ× ›÷ÈÛÛ¼Û …Û¸ÛÛé : (•Û¾Ûé ©Ûé ¼Ûé) 4 
  (1) …Û¸ÛÜ«Û ÍÛ×̃ ÛÛÅÛ¶Û¶Ûà ¸ÛóÜ’õýÛÛ¶ÛÛ ©Û¼Û‘õÛ ›÷¨ÛÛÈÛÛé. 
  (2) ÜÈÛ¸ÛÁõà©Û ¾ÛÛïëõÝ¤ø•Û ïõÛé¶Ûé ïõÐéüÈÛÛýÛ ? 
  (3) ïõÛýÛÙÉÛàÅÛ ¾Ûæ¦øà¶ÛÛ ¸ÛóÛÜ¸©ÛÍ¬ÛÛ¶ÛÛé ›÷̈ ÛÛÈÛÛé. 
  (4) ÍÛé¶¦øÜÈÛ˜Û¾Ûé¶Û ïõÛé¶Ûé ïõÐéüÈÛÛýÛ ? 

_________  
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1. (a) What is the Cost of Capital ? Explain its importance. 7 

 (b) What is working capital ? Explain the factors affecting the requirements of 

working capital. 7 

OR 
 (a) Explain the traditional and modern approach relating to the finance function. 

 (b) The capital structure of Abhiman Ltd. is as under : 

   50,000 Equity shares each of ` 10 

   3,000 Preference shares (10%) each of ` 100 

   2000 15% Debenture each of  ` 100 

  Tax rate is 50%. The company wants to pay 20% Dividend on Equity shares. 

How much profit is required to be earned before interest and tax paid ?  

 

2. (a) Point out the difference between Brand and Trademark and explain the 

importance of branding from the view point of producer. 7 

 (b) State its types of capitalization and also discuss the causes and remedies of over 

capitalization. 7 

                         OR 

 Write notes any two : 14 

 (i) Watered Capital 

 (ii) Objective of pricing 

 (iii) Role of Financial Manager  

 (iv) Objectives of sales promotion 

 

 

3. (a) “Marketing Research is costly, but avoidance of this proves to be more 

expensive.” Discuss. 7 

 (b) Give the meaning of branding and discuss important decisions relating to brand 

strategy.  7 

OR 

 (a) Give the meaning of “Advertisement.” State the factors affecting the selection of 

advertising media. 

 (b) “Retailers and Wholesellers play a very important role in physical distribution 

system.” Discuss.  
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4. (a) What is production control ? Explain the process of production control. 7 

 (b) (1) Explain the meaning of crisis management and discuss causes. 4 

  (2) Describe the characteristics of Disaster management. 3  

     OR 

 Write notes on any two : 14 

 (1) Routing and Scheduling 

 (2) Importance of e-marketing 

 (3) Use of Internet 

 (4) Main search engines 

 

5. (a) Explain the terms : (any five) 5 

  (1) Production planning 

  (2) Window display 

  (3) Trademark 

  (4) Crisis 

  (5) Surfing 

  (6) Cost of debenture capital 

  (7) Retained earning 

 (b) State the full form of following : (any five) 5 

  (1) www 

  (2) ISP 

  (3) FTP 

  (4) HTTP 

  (5) IRC 

  (6) HTML 

  (7) E-mail 

 (c) Answer the following : (any two) 4 

  (i) State the stages of Disaster Management Process. 

  (ii) What is De-Marketing ? 

  (iii) Write down the Sources of Working Capital. 

  (iv) What is “Sandwich Man” ? 

______________ 

 

 


