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(2) Figures in the right side indicate marks.
1. What do you mean by websites ? Describe the advantages and limitations of websites. 10
OR
1. Explain the difference between traditional marketing and digital marketing. 10
2. Explain meaning and features of social media marketing. 10
OR
2. Explain meaning and features of viral marketing. 10
3. What do you mean by offline advertising ? Describe its types. 10
OR
3. Write a detailed note on display advertising. 10
4. What do you mean by E-Commerce ? Explain its types. 10
OR
4.  Discuss about various Security issues in E-Commerce. 10
5. Attempt any ten out of twelve MCQs. 10
(1) What is the primary role of routers in internet ?

(a) Storing website data

(b) Hosting email servers

(c) Providing web hosting services

(d) Transmitting data between networks

(2) Which of the following is an example of a digital market place for services ?

(a) Amazon (b) eBay

(c) iTunes (d) Upwork
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(3) Pay-Per-Click (PPC) advertising is primarily associated with which digital
marketing platform ?
(a) YouTube (b) Facebook
(c) Instagram (d) Google Ads
(4) What is the primary focus of LinkedIn ?
(a) Short form video sharing (b) Photo sharing
(¢) Professional networking (d) Messaging
(5) What does SEO stand for ?
(a) Search Engine Overhaul (b) Search Engine Observation
(c) Search Engine Optimization (d) Search Engine Outreach
(6)  Which section on YouTube displays trending and popular videos ?

(a)  Subscriptions (b) Library
(c) Explore (d) Trends

(7)  Which is common type of in-video ad ?
(a) Inimage ad (b) Pre-roll ad
(c) Banner ad (d) Textad

(8) Blogging primarily focuseson
(a) creating and sharing video content
(b) creating and sharing written content
(c) creating and sharing audio content
(d) creating and sharing images

(9) Which platform is commonly associated with vlogging ?

(a) Twitter (b)  YouTube
(c) Facebook (d) LinkedIn
(10) is performance based marketing strategy.
(a) Affiliate marketing (b) Viral marketing
(¢) Social media marketing (d) E-Commerce

(11) Consumers are making payment of transactions through dedicated mobile
applications is the example of
(a) Mobile Commerce (b) Money Commerce
(c) Marketing Commerce (d) Multi-Channel Commerce

(12) Which aspect of e-commerce allows the business to reach to a global audience ?
(a) International Reach (b) Cross selling

(c) Personalization (d) Secure payment processing
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