1205N427 Candidate’s Seat No:

B.Com.(NEP) Sem.2 Examination

DSC-C-122
Management — Brand Mgmt.

May-2025

2/91

| Max, Marks : 50
Time : 2-00 Hours]

ottt wul loyotl Ais st Ysioll ogL eeda B,

-’—%K

| Alos Ao s2citoll WGl U cays2 oty AHdl.
i
UL

\7 ———

1Y.-3

T&T@) mmlmuﬁxxhh __________ ﬂ
Lu.-e | los elet BlulRel WAl Qadd uaf 53, 0 |
| \‘fmvﬁ%x$f\\,‘.¥,¥ N

— T
U (W) | Gilos @eslotett wot

o 851 Rren Red 97 ¢ 947 oL e 83 Reetoll Yol doecll AHocl,
J YUY (0) | cAEoLd UloSe] Hscel yuxdl,

wey | asULosalle] 200 (518Ul e) 10
1| ollos Qs A2 g2 -
2| dllos MRl ARaAL AitLol WU, -

f Ulos BAAS UMl

— T e e
! { Hlos [HiBlell YUl dacll 524 B2

5 WBA2 dles 3ol A s 53 B2
- Ao ol (o) RAnlbtell doissia QU

e _, ——— ~ . —_—

7 les Yetaeuel Azd 92

81 Qo yum -

‘ A G toll HuL cteel A3 al® (vision) yHam Al j

| o S .
1o ‘ caf?iam ABotetl ety caisel 13 eoousal (weaknesses ) ¥QUA, r
| 3 J Glos sl (hierarchy) A2 A gj2 -




B. Com. Semester-II (NEP-2020) NA2LE-2

May - 2025
Brand Management (Major)
Course Code: DSC-C-122
Time: 2 Hours Total Marks: 50

Note: The numbers on the right indicate the marks allotted for the questions.

Explain the brand launching process and strategies.

OR

Discuss the functions of branding.

Discuss the features of good brand name.

Discuss in detail brand positioning.

OR

’ Q-2 (A) Descrlbe the elements of Brand Management process.
Q 2 (B) Descrlbe the steps of brand bulldmg

What is bland promotlon" Explain about methods of brand promotion,
N OR

( Q-3 (A) Explam the advantages and challenges of bland extensnon

| ‘
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Q-4 (B) Dlscuss the importance of personal brandlng
Q-5 | Write answer in short (Any Ten)

2 State the components of brand communication.

| 3

Define brand ambassador.

4 | Which are the key elements of brand building ?

l
3 J How prlvate brand works ‘
6 State the stages of bulldmg a brand image. %

L 7 | What is brand repositioning ?

( . _ e .

\ 9 | Explam vision as a key element of personal brandmg

[
8 “ Define co- brandmg J \

\ 10 ( Stat weaknesses as a self-assessment of personal brandmg |

11 +What is brand hlerarchy

12 | Explain target market allgnment \
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