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1. Give meaning of Marketing. Explain in detail the scope of marketing. 14
1.  (A) What is Market Demand ‘.(?)gxplain the factors affecting market demand. 7
1.  (B) What is Marketing mix ? Explain the four “P’s” of marketing mix. 7
2. Explain the meaning of Advertisement. Explain the advantages and disadvantages of

advertisement. 14
OR

(A) What is Branding ? Explain the types of Branding. 7

(B) What is pricing ? Explain the factors affecting pricing. 7

Give meaning of Market segmentation. Explain Geographic base and Psychographic

base of market segmentation. 14

OR

(A) What is consumer behaviour ? Explain individual factors affecting consumer
behaviour. 7

(B) Explain stages in buying decision process. 7

What is Market research ? Explain process of market research. 14

OR

(A) Discuss the ethical issues for respondents in marketing research. 7

(B) Explain importance of market research. 7

Answer the following questions in short : (Any seven) 14

(1) What is targeted market ?

(2) State any two differences between selling and marketing.

(3) State any two differences between advertising and publicity.

(4) Explain the latent demand with example.

(5) Give four names of behaviouristic bases of market segmentation.
(6) “Marketing creates utility.” Explain.

(7) What are the ethical issues in marketing research ?

(8) State any four characteristics of ideal brand.

(9) What is Tender pricing ?

(10) State any four economic factors affecting consumer behaviour.
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