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1.

4,

Discuss the meaning and characteristics of managerial economics.
OR

Discuss the responsibilities of manager.

Describe the role of an economist in the decision making process.
OR

Explain the concept of opportunity cost.

Discuss any two methods of demand forecasting.
OR

What is demand forecasting ? Explain the importance of demand forecasting.

Explain the meaning of advertising expenditure and its nature.
OR

Explain any two methods of determining advertising budget.
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5. Fill in the blanks by choosing the correct option : (Any Seven) 14

(1) Managerial economicsisa  science.
(a) Pragmatic (b) Idealistic (c) Implicit
(2) Functions of managerial economics are divided into  parts.
(a) two (b) three (c) four
(3) The objective ofa firmisto  profit.
(a) minimize (b) average (c) maximize

(4) Managerial economics has no relationship with account.

(a) Neutral (b) False (c) True
(5) Managerial economics has relation with statistics and mathematics.
(a) True (b) False (c) None of these
(6) Implicit cost and explicit cost are typesof ~ cost.
(a) Sales (b) Production (c) Opportunity

(7)  Opportunity cost can never be zero.

(a) True (b) False (c) None of these
(8)  All the methods of demand forecasting are direct methods.

(a) True (b) False (c) Neutral
(9) Which are the limitations of demand forecasting ?

(a) Uncertainty (b) Social factor (c) Above all

(10) Advertising is a form of humanless tool used in broadcasting information.

(a) True (b) False (¢) Neutral
(11) There are mainly types of advertising cost.
(a) two (b) three (c) four

(12) The importance of advertising cost is less in underdeveloped countries as
compared to developed countries.

(a) True (b) False (c) Neutral
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1. Discuss the meaning and characteristics of managerial economics. 14
OR

1. Discuss the responsibilities of manager. 14

2. Explain the concept of opportunity cost. 14
OR

2. Describe the role of an economist in the decision making process. 14

3. Explain the meaning and types of income elasticity of demand. 14

OR

3.  Give the meaning of price elasticity of demand and discuss the factors affecting price

elasticity of demand. 14

4.  Discuss any two methods of demand forecasting. 14
OR

4.  Discuss the methods of demand forecasting of a new product. 14
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5. Fill in the blanks by choosing the correct option : (Any Seven) 14

(1

)

3)

Each type of opportunity costis  cost.

(a) marginal (b) explicit (c) implicit
Who wrote a book on managerial economics ?

(a) Keynes (b) Joyl Dean (c) Karl Marx
The objective of a firm is to maximize

(a) production (b) profit (c) cost

(4) The increase in cost of production when there is a unit increase in production is
called  cost.
(a) average (b) marginal (c) variable
(5) Managerial economics is also knownas
(a) Industry (b) Firm (c) Labour
(6) Managerial economics has relation with statistics and mathematics.
(a) False (b) True (c) Neutral
(7)  When price falls, consumer’s real income
(a) rises (b) falls (c) remains constant
(8) Generally, the relationship between price and commodity’s demand is
(a) Negative (b) Positive (c) Infinite
(9) Law of demand is conditional.
(a) True (b) False (c) Neutral
(10) How many types of demand forecasting are there ?
(a) 3 (b) 4 () 5
(11) Demand forecasting becomes more importantin _ nations.
(a) developed (b) underdeveloped (c) developing
(12) All the methods of demand forecasting are direct methods.
(a) False (b) True (c) Neutral
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