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Q.1  ‘By nature, Media Research is interdisciplinary research’- Justify the statement. Give

two examples and justify your arguments with necessary data. (14 Marks)
Or
Q.1 (A) Why traditional media related research is important? Discuss your perspective.
(7 Marks)

Q.1 (B) Explain the importance of ‘Literature Review’ in Research. Also discuss how it
contributes to the overall ‘validity” and ‘reliability’ of research findings.

- (7 Marks)
Q.2 Discuss the various Data collection methods in communication research. Provide real-
life examples of their application. (14 Marks)
Or
Q.2 (A) Explain, what is ‘Audience Research?” Why it is needed? (7 Marks)
Q.2 (B) What do you understand by ‘Quantitative Analysis?’ Discuss its Uses & Limitations
in detail. (7 Marks)
Q.3 Define ‘Case Study.” Discuss the advantages and disadvantages of using case studies
as a research method in communication studies. (14 Marks)
Or
Q.3 (A) Examine the significance of ‘Poll surveys’ in shaping public opinion and their
implications for communication research. (7 Marks)

Q.3 (B) What do you mean by ‘aided recall’ in advertising research? How is it used to
measure the effectiveness of an advertisement? (7 Marks)

Q.4 Write a detailed note on your Dissertation topic. Justify your research Design with

examples. (14 Marks)
Or ‘
Q.4 (A) What do you mean by ‘Market Research?” Explain the process for market research
and what kind of data can be gathered through this process. (7 Marks)
Q.4 (B) Describe, how Big Data and Al are transforming communication research?
(7 Marks)
Q.5 Attempt any Seven out of Twelve: (14 Marks)

1. Write down the full form of SPSS.
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Mention two good qualities of a Research Report.

What is the full form of IRS and what does it do?

How Al is useful for Communication Research? Give two reasons.
Explain the importance of ‘Data Management.’

The marks obtained by a student in five subjects are: 60, 70, 75, 80 and 85.
Find the Mean, Median, and Mode.

Mention two things to be kept in mind while performing Focused Group Discussion
(FGD).

How do public relations research and advertising research differ? Give two
differences.

What is a ‘frequency distribution?” How can it be useful in summarizing data?
Explain the difference between a ‘population’ and a “sample’ in statistics.

Explain ‘“NCCS.” What are the two main variables that decide the classification of the
NCCS?

Mention two major challenges faced while conducting research in rural areas.




