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Instructions: All Questions carry equal Weightage

Q.1  Explain the various features of Facebook and Instagram, for the promotion of your
personal and professional profile. (14 Marks)
Or ‘
Q.1 (A) Outline the steps involved in creating an effective social media strategy. How do
planning, execution and measurement contribute to a brand’s online business success?

(7 Marks)
Q.1 (B) Discuss the primary goal of the “Traffic’ objective in Facebook Ads campaigns.

(7 Marks)
Q.2 What are the various benefits of Content Marketing? Specify all with examples.

(14 Marks)

Or
Q.2 (A) Describe the Do’s and Don’ts of digital marketing. Provide reasons to Justify your
answers. (7 Marks)

Q.2 (B) What are two key positive outcomes for a business when it uses social media for its
marketing efforts? (7 Marks)

Q.3 Discuss the various forms of digital marketing in detail. Explain their advantages and
disadvantages with suitable examples. Also, evaluate how these forms contribute to

business growth in today’s competitive digital ecosystem. (14 Marks)
Or l
Q.3 (A) Why Social Media Marketing is unavoidable for small businesses? Also give two brands
doing the same. (7 Marks)

Q.3 (B) Imagine you're opening a small shop in Ahmedabad that sells delicious homemade
snacks. What are the four main things you need to think about (the 4 Ps) to make sure
your snack shop is successful? (7 Marks)

Q.4 What are the 4 key parts of a good online post, and what's the main goal of the

beginning? Write a draft for ‘Energy saving’ social media post. (14 Marks)
Or
Q.4 (A) What is ‘Guerilla marketing?” Explain with recent examples. (7 Marks)
Q.4 (B) What is Influencer Marketing? Explain with recent examples. (7 Marks)
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QS. Attempt any seven out of twelve.

*MCQ/ Short Question (One- or Two-line answer) (14 Marks)

1.

(98]

10.

I1.

12.

What are the core values of social media engagement?
Social media users of Facebook, Twitter, LinkedIn and WhatsApp use these
platforms for which main purposes.

What type of account is typically used by businesses and creators on Instagram?

Why is it recommended to narrow down your specific audience in digital marketing?
Which is tool is used to make Facebook ads?

What is a type of Facebook ad that shows several pictures you can swipe through?

What is CTA in the context of social media?

What is PPC in the context of digital media?
What targeting options available in Facebook Ads can you utilize?

What is the unified platform provided by Meta to manage Facebook and Instagram

business accounts?

What are the four sequential elements of the "Post Like a Doctor" content creation

framework?

What is a common button used in ads to encourage a purchase?




