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“There is no possibility of profit in social marketing concept.” Explain.

“Effective marketing programme is not increasing cost of goods sold, infect it
expand markets and increasing sales which is finally reducing sales cost.” Give
your opinion.

OR

Give meaning of marketing process & describe its process.

“It is beneficial to know about strategies of competitors rather than their power.”
Discuss.

What is new product ? Explain process of new product development.

OR

Give conceptional clarity for market research and marketing research and also
explain differences between them.

Write short notes : (any two)

)]
2
3)
4
(&)

Ethical issues in marketing research

Types of sampling

Types of graphs used in marketing research report
Types of research

Research design
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3. (A) “In modern times, there is no difference in between domestic market and
international market.” Critically evaluate the statement.

(B) Write a note on cultural factors affecting international trade.
OR

Write short notes : (any two)

(1) Bribery in international market

(2) International marketing of technology

(3) Product standardization v/s adoption

(4) Regulation on international advertising

4. Write short notes : (any two)
(I) Characteristics of services
(2) Difference between product and service
(3) Services as a process
(4) Core and supplementary services

(5) Service positioning

5. (A) What is multinational corporation ? What are its advantages ?
(B) Explain format and structure of marketing research report.
OR
(A) How price fixation is made in international marketing ?

(B) Explain the limitation of marketing research.
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