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Note : All 5 questions are compulsory.
All questions carry equal marks. — 10 marks each.
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Course : BAJMC (Hons) NEP 20

Semester: 4
Paper 2 : Fundamentals of Advertising {DSC-C BAIMC242)

Note : All 5 questions are compulsory.
All questions carry equal marks. — 10 marks each.

1. How to advertising agencies contribute to the success of marketing campaigns and what
are the key differences between various types of agencies?
OR
1. In what ways can sales promotion strategies influence consumer purchasing decisions
and what are some effective examples of each approach?
2. What role do biases in advertising play in shaping consumer perceptions and how does
popular culture impact societal values and norms?
OR
2. How do different types of advertising, such as digital or print, remain relevant in today’s
society and what examples illustrate their effectiveness?
3. Why is market segmentation crucial in marketing and how do psychological factors
shape consumer behavior?
OR
3. What factors influence consumer behavior and how do different types of buying
behavior impact purchasing decisions?
4. What emerging trends are shaping the landscape of rural marketing in India? And what
examples demonstrate their success?
OR
4. What are different communication methods used in rural marketing?

5. Attempt any five from below given questions.

1) What are the different types of marketing strategies for rural consumers?
2) What are the factors that affect rural consumer behavior?

3) Explain the Elaboration Likelihood Model.

4) Explain the role of client servicing in an advertising agency.

5) What are the eight classifications of customer segments?

6) Explain popular culture.

7) What is BOGO? Explain with examples.

8) What are the different methods of agency compensation?
9) Explain the role of an account planner in an adverting agency.

10) What is media buying? Explain its significance.

::::::::::::::::::::::::::::::::XXXXXXXX:::::::::::::::::::::::::::::::::::::



