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Q.1  Explain the Objectives and Process of marketing research in detail. (14)
Q.2 Define marketing mix and explain the concept of Holistic marketing in detail. (14)
Q.2  Explain Segmentation and bases of segmentatioorf in detail with examples. (14)
Q.3 Define Targeting and Positioning in detail. Explain different stiategies of targeting in detail. (14)
Q.3 Define Buying Behaviour and Explain the rolesoorf Buyers in detail. (14)
Q.4 Explain the factors affecting buying behaviour in detail with example. (14)
Q.4  Explain buyer decision making process in detail(.)r (14)
Q.5 Explain Core concepts of marketing in detail with examples. (24)
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