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Q.1 Discuss the concept of "Communication’ as a fundamental human necessity, Also
explore its characteristics, scope and importance. (14 Marks)
Or
Q.1 (A) Mention various functions of Communication. (7 Marks)
Q.1 (B) Define 7 C’s of Communication for an effective Communication. (7 Marks)
Q.2 Examine the role and critical importance of *Feedback’ in the communication
process with suitable example. Use diagram to explain. (14 Marks)
Or
Q.2 (A) Describe on various elements in the process of Communication. {7 Marks)

Q.2 (B) Write a detailed note on ‘Barriers in Communication’ and its effects to the

Q.3

communication process. (7 Marks)

Discuss and critically analyze the evolution of communication models with reference

1o ‘Aristotle’s Model’, ‘Laswell’s Model” and ‘Shannon and Weaver's Model".

Provide examples to illustrate their practical applications. {14 Marks)
Or

Q.3 (A) Explain the Agenda Setting Theory with examples of its application in

political campaigns and public relations. (7 Marks)

Q.3 (B) What are the key features of the *Social Marketing Theory?” How does this theory

Q.4

guide the design of socially valuable campaigns? (7 Marks)

What is ‘Audience Analysis’. Why it is needful for effective communication? Justify
with suitable examples. (14 Marks)
Or

Q.4 (A) Define “Heterogenous Audience’ & ‘Homogeneous Audience’. Explain it with

examples. {7 Marks)

Q.4 (B) Explain ‘Psychological perspective of Communication’. How to judge the

Q.5

psychology of ‘Target Audience’. (7 Marks)
Attempt any Seven out of Twelve: {14 Marks)
Define ‘Grapevine Communication’.
What is “Social Censorship’? Give Two examples.
Write two characteristics of an effective Communication.
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4. Communication word originally derived from language?
5. Define downward flow of communication.

6. What are the three levels of problems identified in Shannon and Weaver’s Model of
Communication?

7. Name the four stages of diffusion in the Diffusion of Innovation Theory.

8. Why it is important to analyze the audience before giving presentation? Mention at
least two points.

9. Mention importance of written communication and give two examples of written
communication.

10. Explain, ‘Listening is cornerstone of Effective Communication.’
11. List the four normative theories of the press.

12. Define ‘Media Literacy.’




