5/11 2511N846 Candidate’s Seat No :

M.D.C. Sem.-3 Examination
503
Comm. for Social & Beh. Change
Time : 2-30 Hours] November-2025 [Max. Marks : 70

(Insfructioné: All questions carry equal Marks)

Q1 AReloll Slctoll 518 MER WA HaL (BH 3 $0%3) (Ydotlot (Dengue
Preventation), RS w9l (Menstrual Hygience) 5 HistRls 1oy (Mental
Health) M(2 25 SBCC A(@2lletoll 2201l 53\, Qaios Aol S, Yais
@G{l%ci(Audience Segmentation), A& allell 2 4sll {(Message Design) 3ol Qe
85l SE WSH (Social Ecological Model) ofl € g8l Yldel Hi2oll Aot QA

Ul (14 Marks)
Or

Q.1 (A) écaL [Blells N3 (Health Belief Model-HBM) «ll Gu2llot s4lal a13{lel Qaciia i
Récll HictRA =2 215291 0y wU@akiotoll 2240t 531, dues Al cadld
AU A8 ASL2L Al UdLAi(cues to action) AU Ae@d Qe (perceived
barriers) §2 Sl Hi2o{l )@ UstRAN UL UMIA2L 53, (7 Marks)

Q.1(B) wélRAedl 3RE sq@%em WY R (Participatory Rural Communication
Appraisal (PRCA)ell GUalloL 531l (R cltall ALl ret 29l Aol
HHRA 3l A 2l astal w1 Al G3e 3l 9 541 astA, A [@Qa

Ul (7 Marks)

Q.2 5'12:1[;{?52&1 SR Sdcduee (Communication for Development-C4D) Hi 2lU-5(Gal
ol clleH-AU H@ETAL detotl 530, Antes 10l etz seumtel Ul celet

Aot YlAotal YrulRal HiZell As sls@s Nset Q3 Yot 5. (14 Marks)
Or
Q2 (A) @231 21§ wettos @R322 (Theory of Planned Behavior) oll ALt el uicls

tRAAA WRAURAHT 2289 HUQ (LPG)otl GUlotd NllBet 524 2ol R
Alollo] Auiel 53, (7 Marks)
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Q.2 (B) ¥o52 A2t Sl?:{[a?s 2Lt (Gender-sensitive communication) & C4D Hi2ell
w@atelHl 3cll dla wmdel 53 astat, Bettell oot Bl (gender-based
violence) 03 @?lS?Ql uss %, d ERERIC TN (7 Marks)

Q.3 ([3 5] et s Bolld2te) Diffusion of Innovations el A2t clolat (a3l
(Social Learning Theory) ol 241812 uullal gl 2516 §f&°‘ﬂ. gl Yeuled
g0l H2 As HIRL- U Rt §8Usl 2ot 5. Ay Aotl €35 dolssL UR

Rgicoll Guaot 3cl Ala aa 8, A @A wHendl (14 Marks)
Or
Q.3 (A) Bed 8l (Digital India) UGl clalal 3oL wulcleltHl BRed 1t

ol ARl {3 e sidell g@st [AA umostal. Axes v Qe slell
(Inclusivity) ARl 3l Il aadl asta? A QA eseudl. (7 Marks)

Q-3 (B) R AR SBCC $3c1&U (Intervention) HIS WL (Monitoring) 3ol
YEUSet (Evaluation) of HOWY (framework) YUl AHY USAAUHIUA HIZ ]
s YAsiSlell GuAL 52202 A (A Ul (7 Marks)

Q4 C4Dell 3 3L clld a9 el (A 2let’of A{lallcis Heauiset 5. Axos
w(ateti Yats (Qetteset (Audience Segmentation), & 2ll (ot (Message
Framing) el EW-20L ol HeRliset Bl cglers Ulaetoll uriealQ, A ciolt

situutell et UR acdottl 3l 9l 2z sizs WA d ugs a¥, Q QA AMs AL

(14 Marks)
Or

Q.4 (A) 518 UL ARSI Aot AAWGLE NSl N o2 o AEL2AcAloll eiteloll
cjsleis Gualol ¥cfl 2la silal avetusoudlcal 3cll Al auRaimi A B, a
[Qa anenal. (7 Marks)

Q.4 (B) &l YUt (Participatory communication) W ¥l Tl wyetal R o

valaRlla Ywselil esiGuy YBld 53 8, d (A el (7 Marks)
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Q.5 o{lAsit otr wslHiell At Uslletl Gl W (14 Marks)

1. GURcHL LSl BHL AL YR 8, ddl AdRAl 518 B? 5.l ULl Aol oitH
el

2. BCCell 818 O vl w2l (A2l gl

3. ARad 881dwse WSE (Social Ecological Model) M aileloll ULR ¥ sl
87 e udl.

4. s yeauaetui (3sryost 2lls 8olAAeU (Diffusion of Innovations) o s
dictds Gelg0L .

5. 2lu-S1Gel 4D WYL (Top-down C4D approaches) ofl U815l HallR
sl &lat, A AU QA wwuA.

6.  &cu (el W3e (Health Belief Model) 3 21 2ol Brctai 3l A aats) 53
8, A [Qa cull.

7. sewoll yeatet (Participatory Communication) oll %48 9] AlA? uHLAl.

8.  elRrclla deelui usewdll (s (Participatory Development) ol 518 el As
el el

9. W MR Ao Hl cuRAAA A FUR At QA U

10. Rwect 8ldal (Digital India) UdHoll 518 UQL As USSR (A wruAl.

1. Qstucel yaueH as A WRadd Aoz ddd st seai &, Adg
GELs1L L.

12 GURcHl 93 52 As 8RS dacUNse WIUH (Integrated Development

Program) of ottH QU



h N gM6 ~\ Examination Seat No.............

f

' Masters in Development Communication (MDC)
MDC 503 Communication for Social and Behavioural Change (SBCC)
Third Semester Examination
November-December-2025
(English Version)
Total Marks: 70 Time: 2:30 Hours
(Instructions: All questions carry equal Marks)

Q.1 Design an SBCC campaign for a current public health issue in India {e.g., dengue
prevention, menstrual hygiene, or mental health). Explain its objectives, audience
segmentation, message design and channels of communication using the Social
Ecological Model. (14 Marks)

Or

Q.1 (A) Apply the Health Belief Model (HBM) to design a vaccination awareness campaign

for rural mothers. Include cues to action and strategies to address perceived barriers.

(7 Marks)

Q.1 (B) Discuss how Participatory Rural Communication Appraisal (PRCA) can be used to
identify and address sanitation issues in tribal communities. (7 Marks)

Q.2 Compare and contrast Top-Down and Bottom-Up approaches in Communication for
Development (C4D). Propose a hybrid model for improving climate change

communication in rural India. (14 Marks)
Or
Q.2 (A) Create a communication plan using the Theory of Planned Behavior to promote the
use of clean cooking fuel (LPG) in low-income households. (7 Marks)

Q.2 (B) Explain how gender-sensitive communication can be integrated into C4D campaigns
to address gender-based violence. (7 Marks)

Q.3 Using Diffusion of Innovations and Social Learning Theory, design a media-based
intervention to promote sustainable agricultural practices among farmers. Justify the
theory’s application at each stage. (14 Marks)

Or
Q.3 (A) Evaluate the role of digital media and social platforms in advancing the goals of the
Digital India initiative. How can these platforms improve inclusivity? (7 Marks)

Q.3 (B) Suggest a framework for monitoring and evaluating a health-based SBCC
intervention. What indicators would you use to assess success? (7 Marks)
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Critically evaluate the Swachh Bharat Abhiyan as a C4D case study. How did the

campaign use strategic communication choices such as audience segmentation,

message framing and monitoring & evaluation to influence long-term behavior

change? (14 Marks)
Or

Q.4 (A) Discuss how the strategic use of celebrity endorsement and the sentiment of

nationalism in any government campaign helps increase public participation.

(7 Marks)
Q.4 (B) Examine how participatory communication ensures sustainability in community-
based environmental projects. (7 Marks)
Attempt any Seven out of Twelve: (14 Marks)
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11.

i2.

Who are the faith leaders in Indian Context? Name any two.
Identify any two key components of BCC.
What are the four levels of influence in the Social Ecological Model?

Give one real-world example of Diffusion of Innovations in agricultural
communication.

Mention two barriers that limit the effectiveness of top-down C4D approaches.
State one way the Health Belief Model can reduce vaccine hesitancy.

What is meant by Participatory Communication?

Give one limitation of Participatory Development in the Indian context.
Identify two communication channels used in the Swachh Bharat Abhiyan.
Mention one challenge faced by the Digital India initiative.

Give an example of how children can act as change agents in development
communication.

Name one integrated development program launched in India.
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