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 :    . 
 

1.       . 10 

         
1.     . 10 

 
2.     . 10 

        
2.     . 10 

 
3.     ?    . 10 

           
3.      . 10 

 
4.       . 10 

        
4.  -  . 10 

 
5.       (  ) 10 

 (1)      “Managerial Economics”      ? 
  (a) 1941 (b) 1951 (c) 1961 
 (2)      _________ . 
  (a)  (b)  (c)  
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 (3)     _________     . 

  (a)   (b)   (c)   

 (4)   _________    . 

  (a)  (b)  (c)  

 (5)            
    ? 

  (a) 3 (b) 4 (c) 5 

 (6)     _________     . 

  (a)   (b)   (c)   

 (7)    _________   . 

  (a)  (b)  (c) (a)  (b)  

 (8)      _________    . 

  (a) 4 (b) 3 (c) 2 

 (9)        . 

  (a)  (b)  (c)  

 (10)        

  (a)  (b)  (c)  

 (11)        . 

  (a)  (b)  (c)  

 (12)     . 

  (a)  (b)  (c)  

______________ 
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Instruction : All questions carry equal marks. 

 
1. State the meaning of Managerial Economics and explain its characteristics. 10 
                OR 
1. Discuss the scope of Managerial Economics. 10 

 
2. Describe the role of an Economist in the management. 10 
                OR 
2. Explain in detail the concept of opportunity cost. 10 

 
3. What is Demand Forecasting ? Explain the importance of Demand Forecasting. 10 
                OR 
3. Explain any two methods of Demand Forecasting. 10 

 
4. Explain various methods of determining advertisement budget. 10 
                OR 
4. Discuss the Socio-Economic effects of advertising. 10 

 
5. Answer the following Multiple Choice Questions : (Any ten) 10 

 (1) In which year was the book “Managerial Economics” written by Joel Dean 
published ? 

  (a) 1941 (b) 1951 (c) 1961 

 (2) The unit of study of Managerial Economics is a _________. 
  (a) Industry (b) Firm (c) Consumer 
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 (3) Managers of a firm use the concept of _________ in the decision making process. 

  (a) comparative cost (b) opportunity cost (c) absolute cost 

 (4) Demand forecasting is more important in _________ countries. 

  (a) developed (b) developing (c) underdeveloped 

 (5) How many time series are generally prepared in the barometric indicators method 

of demand forecasting ? 

  (a) 3 (b) 4 (c) 5 

 (6) Generally, an advertisement budget is prepared for _________. 

  (a) one year (b) two years (c) three years 

 (7) Advertising expenditure increases a commodity’s _________. 

  (a) utility (b) demand (c) Both (a) & (b) 

 (8) The role of an economist in the management of a firm is studied in _________ 

parts. 

  (a) 4 (b) 3 (c) 2 

 (9) The area of study of Managerial Economics is smaller than that of Economics. 

  (a) True (b) False (c) Not sure 

 (10) Opportunity cost can never be zero. 

  (a) True (b) False (c) Not sure 

 (11) There are direct as well as indirect methods of demand forecasting. 

  (a) True (b) False (c) Not sure 

 (12) Advertising cost means publicity cost. 

  (a) True (b) False (c) Not sure 

______________ 


