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Instructions : (1) All questions are compulsory.

(2)  All questions carry equal marks.

1. What is Marketing Mix ? Explain components of Marketing Mix (old). 10
OR
1. Explain marketing in different situation of Market Demand. 10
2. Explain importance of Product Positioning. 10
OR
2. What is Market Segmentation ? Explain geographic and demographic bases for it. 10
3. Explain classification of product. 10
OR
3. Explain objectives of pricing. 10
4. What is Event Marketing ? Explain importance of Event Marketing. 10
OR
4. What is Green Marketing ? Explain importance of Green Marketing. 10
5. Multiple Choice Questions : 10
(1)  Which of the following matter is taken into consideration while packing of goods ?
(a) Quality (b) Size Weight
(c) Shape (d) All of the above
(2) Globalization increase in the country.
(a) Population (b) Unemployment
(c) Multi-culture (d) Poverty
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From the following what is ideally required for branding ?
(a) Easy to remember (b) Simple to understand
(c) Describe manufacturer (d) All ofthe above

Which of the following is not included in the liquid assets affecting consumer
behavior ?

(a) Share — Debenture (b) Gold — Silver

(c) Technology (d) Deposits

From the following four resources which is not required for production ?
(a) Land (b) Capital

(c) Labour (d) Mineral

During pricing which of the following matter is not taken into consideration at
social point of view ?

(a) Medical facility (b) Public library
(c) Employees welfare (d) Public garden
Which venue is selected most commonly for an event ?
(a) College auditorium (b) Banquet hall
(c) Open party plot (d) Hotel or resort

Event like cleanliness campaign and road show related to that, held in the city, is
a part of event.

(a) Public (b) Private

(¢) Non-profit organization (d) Private company

Which kind of companies use green marketing ?

(a) Large companies (b) Automobile companies

(c) Multinational companies (d) Socially responsible companies

Introduction of green product in large scale in the target market is called

(a) Business expansion (b) Business collaboration
(c) Product testing (d) Commercial negotiation
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