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Master in Mass Communication & Journalism (MMCJ)
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MMCJ 502 Media Research
(English Version)
Time: 2 Hours 30 minutes Max Marks: 70
All Questions carry equal Weightage.

Q.1  Explain the concept of ‘Research’ in Mass Media Research and its nature and

significance in Communication Studies. (14 Marks)
Or
Q.1 (A) Discuss the nature of scientific inquiry and its application to social sciences.
(7 Marks)

Q.1 (B) Mention the historical development of ‘Research Methodology’ in Communication.
(7 Marks)

Q.2  Explain the ‘Qualitative Analysis’ and ‘Quantitative Analysis’ in Mass Media Research.
Also, compare qualitative and quantitative methods in Communication Research.
(14 Marks)
Or
Q.2 (A) Discuss the importance of ‘Hypothesis formation’ in Communication Research.
(7 Marks)
Q.2 (B) Explain the main issues in media research related to audience, content and its various
effects of audience. (7 Marks)

Q.3  Define ‘Sampling.” Also discuss its importance and types in Communication Research.

(14 Marks)
Or
Q.3 (A) Explain the difference between ‘Reductionist Approach’ and ‘Holistic Approach’ in
Communication Research. (7 Marks)

Q.3 (B) Explain the meaning of ‘Longitudinal studies’ with its usage and suitable examples.

(7 Marks)
Q.4 Discuss the concept of ‘Research Design.” Also mention its significance and types of
‘Research Design’ in Mass Media Research. (14 Marks)
Or
Q.4 (A) Explain different Data Collection methods used in media research such as surveys,
interviews and case studies. (7 Marks)

Q.4 (B) Prepare a methodology of your dissertation. Also mention data collection tools you
have used for your research. (7 Marks)
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Q.5

10.
11.

12.
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Attempt any Seven out of Twelve: (14 Marks)
Define research and differentiate ‘Research’ from ‘Casual inquiry.’

Explain “‘Variable’ and its types.

What are the main challenges of audience research? Write any two.
What is ‘Demographic Profile” in Research?

Differentiate between probability and non-probability sampling.
What is ‘Case Study method?’ Explain. Give its two characteristics.
Explain, ‘Audience Analysis.’

Give the meaning of ‘observation.’ Also give its two types.

Write down the full form of SPSS in media research.

Define the term, ‘level of measurement.’

What is ‘Representativeness’ in Sampling?

Explain, ‘Test of significance’ and its role in hypothesis testing.



Examination Seat No...............

Master in Mass Communication & Journalism (MMCJ)
MMCJ Sem-3 Examination
November 2025
MMCJ 502 Media Research
(Gujarati Version)

Time: 2 Hours 30 minutes Max Marks: 70
All Questions carry equal Weightage

Q.1  “UYS HIeUH ARlel’ (Mass Media Research) Hi 2i2lltst (Research) (cdQlell uild

WU AU UcLlAstsll WAALAH | dotl 1Y dell Hecd [dQ) uHod). (14 Marks)
Or

Q.1 (A) MM L[S [AsiletHi ASLeLS UL (Scientific Inquiry) o} 2c2U 34 deil GUl2L
(AQl uuxd). (7 Marks)
Q.1 (B) dUR AU ‘2N tet Ueg[d2ll’ (Research Methodology) «il W [dels (Asly (9
¥lLd), (7 Marks)

Q.2 {HS HItdH qAYeAH] RIS [ARANKL’ (Qualitative Analysis)’ Hal  uALHS
(AN’ (Quantitative Analysis) (Al AU AHY Ul Idst A RAHAH RIS
(Qualitative Analysis) ol HuALHS uﬁg[a%n (Quantitative Analysis) qRel) dsldd

¥lLd), (14 Marks)
Or
Q.2 (A) AUR AAYU| ‘GsUsileil UL’ (Hypothesis Formation) <l Hecd (] U1l
(7 Marks)
Q.2 (B) HltH A2lldsiHi Vels (Audience), A1HAL (Content) A ds{l (cllcdel 1AR)
(Effects) (A2l Ao AHell HidAoi) (42 as3uld). (7 Marks)
Q.3  ‘aysil-uedl’ (Sampling) (ARl AHosdl. AHY Uclldel AU detl HEcd Wal
FERNCRE NN (14 Marks)
Or
Q.3 (A) ULl A 2teiui eleLsialel w1 (Reductionist Approach) el <ddcd 1yl
w6114 (Holistic Approach) qRel) dslad qHdl. (7 Marks)
Q.3 (B) €lelsidlet uleldl |iodl AlLullell WRULY’ (Longitudinal Studies) (12l 4Hldl. AH
dell GUALLA ALY GeleWAeil Hegell qHmdl. (7 Marks)
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Q.4  “delltel ¥UIWL’ (Research Design) (A9l (Al 2efl YAL ). AH AHS HituH

AN YeAH dell Hecd 3 UsIR) [dQ] walidl. (14 Marks)
Or



Q.4 (A) HledH llbeiHi Gl Adld] (alay Hiled] As[3Ad salefl Ueg(dui) BH

3, ud (Survey), ©e23¢ (Interview) ¥ial 34 225 (Case Study) [A19) qHextd).
(7 Marks)

Q.4 (B) dHI121 3222lel (Dissertation) HI2eil 2lltst Usd,(d (Methodology) dUIR S2). AHS

o &

dd d L AR deAH ] GuAlaHi dladl Hilsdl As(3Ad sdleil Altell (Data
Collection Tools) (Rl alLidl). (7 Marks)

oflAotl 6412 UHiell 516 UL AUld Usllell Gel A IU): (14 Marks)
‘QLltel’ (Research) (2] AHod), AHS ¥{RAtel’ 3 ULH LA dUL’ (Casual
Inquiry) &l Q 3dl 3ld wWa21 82 ewildl,

U’ (Variable) 2}? YH1d]. A1 dell (cdy Usi uHdl.

U&ts 4elldst (Audience Research) Hi2sil Hud USSIR) sUlL 82 aslld). duiell sl
UQl & (dQl eswuldl.

v SHIALSS ULs18E’ (Demographic Profile) 2} 8?2 UHo1dl.

det(Ad «iysil-uedl (Probability Sampling) el A4 [dd «Aysil-Uiedfl (Non-
probability Sampling) dsil dsldd lid).

54 RSl ugg[d’ (Case Study Method) 2} 82 deil &l @let(@sd ] 1Mol

V&5 ([AsdN.L (Audience Analysis) (9] %Qlidl.

€l Sel’ (Observation) o1l ¥4 ¥4 [UL. AHo¥ dsil & USIRL %aLld).

UYS HlrAH AN HoAHI SPSS of Y&l «l1H 2lld),

HIYel R’ (Level of Measurement) (2l YAl

olYyeil-uA el (Sampling) Hi “Uld(si(elcd’ (Representativeness) 2} 872 %Qlldl.
U&cdsil 54121 (Test of Significance) 2 8?2 QL. AH% Wil Uletal
(Hypothesis Testing) Hi deil (x5l (cQl cud).



