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 :         . 
 

1.     ?   () . 10 

                        
1. (A)   Four P’s . 5 

1. (B)      .  5 
 

2.         . 10 

              
2. (A)     . 5 

2. (B)     . 5 
 

3.         . 10 

                           
3. (A)       . 5 

3. (B)      . 5 
 

4.     . 10 

          
4. (A)     . 5 

4. (B)     . 5 
 

5.       10 

 (1)      
 (2)     ? 

 (3)     ? 

 (4)     ? 
 (5)     ? 
 (6)     . 
 (7)     ? 

 (8)     ? 

 (9)   5C . 
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Instruction : Figures to the right indicate marks allotted to each question. 

 

1.  What is Marketing ? Explain the functions of Marketing. 10 

                       OR 

1. (A) Explain about modern Four P’s of marketing. 5 

1. (B) Explain the difference between selling and marketing. 5 

 

2. Explain the social and economic factors affecting consumer behaviour. 10 

             OR 

2. (A) Discuss the buying decision process. 5 

2. (B) Explain the importance of product positioning. 5 

 

3. Explain marketing strategies for different stages of Product Life Cycle. 10 

                          OR 

3. (A) Discuss important decisions relating to branding strategies. 5 

3. (B) Explain the strategies of changes in product-mix. 5 

 

4. Explain the different strategies of green marketing. 10 

         OR 

4. (A) Write short note on Promotion of Event. 5 

4. (B) Discuss the green marketing mix in detail. 5 

 

5. Attempt any five questions : 10 

 (1) Explain concept: Customer loyalty. 

 (2) What is Product line ? 

 (3) What is Event logistics ? 

 (4) What is Relationship marketing ? 

 (5) What is Sustainable marketing ? 

 (6) State the core concepts of Marketing. 

 (7) What is target market ? 

 (8) What is pricing ? 

 (9) State 5C of Event marketing. 

___________ 


