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(QlQu w813 w@aueln [ YK (Policy Dissemination) ol st2lui QR
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ol etl ot UMl S8 ULl Alcoll cllol s (14 Marks)
o{lld AUR (Policy Communication) QA AMost AL AH Aol &d wRU.

A% Wl [Qeuat (State Information Department) ol Yu2l & ug@A Q3 weud.
U3 A AU AR B Heeet @A unend.

ol wReslscltui (Policy Transparency) ICT o{l i@t @3 U,

o{l(Q AU (Policy Implementation) Blelell SESUQL A S @3 xRiLCl.
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AR AHL HEARA scugl 1ol A scauast3] osotloll ot G,

M52l rsacl (Market Failure) & % asote{ll (Public Policy) sl M clls201a)
Fcll A AR 52 B? UHAL

‘MyGov’ el AUel 2R %HSIQL (Citizen Engagement) ol A2 50le{l ¢@st Q3
Rl .
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Q.1 Discuss the institutional framework of policy communication in India. Explain the
role of Press Information Bureau (PIB) and Bureau of Outreach and Communication
(BOC) in government communication. (14 Marks)

Or
Q.1 (A) Explain the ‘Importance of research’ in Policy communication. (7 Marks)

3.1 (B) Describe how State Information Departments and MyGov platforms enhance citizen
participation in governance. (7 Marks)

Q.2 Evaluate the role of media as a pressure group in the policy process with suitable

examples from Indian campaigns. (14 Marks)
Or
Q.2 (A) Discuss how policy monitoring and evaluation strengthen accountability and
transparency in governance. (7 Marks)

Q.2 (B) Explain how misinformation and lack of coordination can act as barriers in policy
communication. Suggest corrective measures. (7 Marks)

Q.3  Analyze the role of Information and Communication Technology (ICT) in transforming
policy communication and monitoring in India. Give relevant examples. (14 Marks)
Or
Q.3 (A) Discuss the significance of feedback mechanisms in the policy communication cycle.
(7 Marks)

Q.3 (B) Explain the role of NITI Aayog and other agencies in monitoring and evaluating
government schemes. (7 Marks)

Q.4 lllustrate with examples how various government campaigns have successfully used
different communication platforms for policy dissemination. (14 Marks)
Or
Q.4 (A) Discuss the communication strategy and outcome of the ‘Swachh Bharat Mission.”
(7 Marks)

Q.4 (B) Examine the policy communication approach of the ‘Beti Bachao, Beti Padhao’
campaign. (7 Marks)
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Attempt any Seven out of Twelve: (14 Marks)
Define Policy Communication and explain its purpose.
Write two main activities of the State Information Department.
Explain the importance of social media in government policy communication.
What is the role of ICT in policy transparency?
Describe any two barriers in policy implementation.
What is policy evaluation? Why is it important?

What is the role played by social media in policy communication today’s times? Give
your views.

Mention the main goal of the MGNREGA scheme?

What is the objective of the ‘National Education Policy (NEP 2020)?’

Name any two welfare schemes for the welfare of women in India.

How market failures affect the implementation of Policy Communication? Explain.

Discuss the role of “MyGov’ and citizen engagement platforms in strengthening
participatory governance.
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