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Note : All 5 questions are compulsory.

All questions carry equal marks. — 10 marks each.
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Course : BAJMC (Hons) NEP 20
Semester: 3
Paper 1: Introduction to Marketing Communication _(Dsc-c BAIMC 231)

Marks : 50 Date :

Time :

Note : All 5 questions are compulsory.

All questions carry equal marks. — 10 marks each.
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What is Marketing Communication? How do advertising, sales promotion and personal
selling fit into the mix of ways to communication?
OR
How brand management helps make the brand powerful? Elaborate with an example on
what brand equity, brand personality and brand life cycle mean.
What are the most important parts of writing copy for different types of media, like
print, electronic and digital? Give example to back your answers.
OR
What are the different types of advertising appeals? How do these appeals affect how
customers make decisions?
What does Integrated Marketing Communication mean? How does IMC help a
business’s marketing plan?
OR
What is media planning? How media planning and media scheduling help make an
advertising campaign work.
What is advertising research? Explain how it is an important tool for making marketing
decisions.
OR
Write a detailed note on ASCI ad AAAI. Explain how these regulatory bodies maintain fair
and ethical advertising.
Attempt any 5 out of 10 (in short).
1. What is the AIDA model?
What does brand leveraging mean?
What does persuasive copy mean?
What does advertising appeal mean?
What does media frequency mean?
Explain positioning research.
When was ASCI formed?
What does writing for different audiences mean?
Mention 5 Laws related to advertising in India.
10 Explain the importance of post-test research.
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