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1.  Define E-Commerce, explain its development, and compare it with Traditional

Commerce. 5
OR
1. Explain the following E-Commerce business models with examples : 5
(a) B2C (b) B2B
(c) C2C (d) C2B
2. Define Digital Marketing. How does it differ from Traditional Marketing ? 5
OR

2. Explain the major Online Marketing Channels such as SEO, Email Marketing and
Social Media Marketing with suitable examples. 5

3. Define Cybersecurity in the context of E-Commerce. Explain why cybersecurity is

essential for online business transactions. 5
OR
3. Describe the major E-Payment modes such as UPI, Mobile Wallets, Net Banking and
Credit/Debit Cards with suitable examples. 5

4.  Explain the rise of M-Commerce and discuss the factors contributing to its rapid
growth in recent years. 5

OR

4.  Describe the key technologies used in M-Commerce with relevant examples. 5
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is the most popular type of e-commerce. (B2C, C2B)
The concept of Electronic transactions began with
(Electronic Data Interchange (EDI), Blockchain)
SEO stands for
(Social Engine Optimization, Search Engine Optimization)
is a major pillar of Digital Marketing. (Newspaper, Social Media)
UPI stands for
(Unique Payments Interface, Unified Payments Interface)
Blockchain is a secure and digital ledger. (decentralized, centralized)
is the second factor in Two-factor authentication (2FA).
(The password, A one-time passcode)

codes are scannable codes that store information like URLSs, payment
links, or product details. (Quick Response (QR), Virtual Reality (VR)



