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Course : Bachelor of Arts - Journalism and Mass Communication (BAJMC)

Semester: 6
Paper 4 : Advanced Public Relations and Corporate Communication - I

(BJMC 604)

What are the key principles of event management, and what role does event management play

in public relations? ]/1
OR ( )

How can an organization effectively conduct an event? Draft a detailed communication plan for

managing an event, including internal and external communication strategies.

What is the roie of Corporate Social Responsibility (CSR) in organizational growth? Can you cite
successful CSR initiatives?

oR (1A
What is CSR, and why is it important in public relations? How does CSR help in improving an
organization’s image?

What is the relevance of third-party endorsements, and how do they add value to corporate
communication?

or WD,
How has the media landscape changed over the years, and why has third-party endorsement
gained growing influence in the media?

What key factors should be considered when conducting international public relations for a
company?
oR (JA)
What strategies should be implemented to create a successful intercultural communication
campaign?
Attempt any 7 out of the 14. CJ /’()
1) How does strategic communication influence public perception in PR?
2) Explain the significance of reputation management in an organization.
3) What are the steps involved in developing a crisis communication plan?
4) How can PR professionals measure the success of a PR campaign?
5) Explain third-party endorsement in public relations strategies.
6) Explain the role of storytelling in brand communication and PR.
7) How do stakeholder mapping and engagement impact PR strategies?
8) What challenges do PR professionals face in managing media relations?
9) Discuss the role of data analytics in modern PR decision-making.
10) How can PR professionals handle misinformation and fake news effectively?
11) What are the key elements of a press release?
12) How does corporate social responsibility (CSR) relate to PR?
13) What is the importance of audience analysis in PR campaigns?
14) Define internal communication and its significance in an organization.




