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All Questions carry equal Weightage

QL. ‘HRellotl 3Rl dadettatl’ dealn] sty YRR UL Yleltsell, YRas13)

ol Al 5wl Y2euA 3l A e 5> B9 R (14 Marks)
OR

Q1 (A) Gele0Nel Hee sl UM ‘dreudla HIOWY" (organizational structure) W ‘Haell €2y
yeuel (organizational system) cl2Ae{l d$lclcl Rl (7 Marks)
Q1. (B) ‘AR Alselccl Hoi (interpersonal relations) cAlwARd 53] U Uy wA
‘slelatial’ uR Aol w3 @3 cvl. (7 Marks)

Q2. Ml 2w dzeuot Aue Sl ottouglel wua wEBol (editorial, financial and marketing) WAl

Aot satHl B2 ARes=el @it @A (AR yds esuidl. (14 Marks)
OR

Q2. (A) ‘UBRI g & uA ‘slaulal e Yoty]’ (financial management) o 9l W2 Heygl
8 d A A (7 Marks)
Q2. (B) Rl ‘HlSau AlwNozoll” urzen2] GeleRWU gl UM A, (7 Marks)

Q3. 5CUAL 521 3, AN As Acll Gllos WA s 59 e 8l ¥ IPL £t mdatc 520 yial
8. {321 vl Rgidol AR, R sl B Qe gl @Elell, B@ect, WRaiet I3,

W) ofl eeny 52902 51200 W il el Moy 32 (14 Marks)

OR

Q3. (A) A5 R % B2t W@z (Qactut sal 1idl B Yol Bleed Guelotdl o

UsHall 12w Q2R 568 RYER U AUl ASH Q w9 (7 Marks)

Q3. (B) {lBauefl ‘s1ule w@sy (corporate ownership) UaAS(2cclo{] cotcllal 3l flA 2wz

52 8?7 A dlBclRoll GELERAN g2l AL (7 Marks)
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Q4. As dlAls Fatel ollos oissl 531 28 B ¥ ‘Bot-6lG™ M32Act Noworll’ 2aucll ¥ ‘ollal MUl

AR WA 51 s2cll] Al A, HBaU Ucesi A, Bot-sl6H Rogorllotl slatel A
ARslaEle] HEso 5A. Hisdd 51200 U YlosA Bol-5lGU %q RTA ¥ oldl A Auostall.

OR (14 Marks)
Q.4(A) WRURLLA Eldll A sctl OTT W@l UR ay sd2Ad gl Aias ¥l 1A Aad
EU B, detl 51200 Gele@L AU AHA AL (7 Marks)

Q.4(B) U5 182U Al “URURNSA ltels 3’ (traditional revenue model) ‘Y€ lot-
WURA dnd? Ul (performance-based compensation method) dR% FUALAR scllej [Qutdl
261 8. ul URdotoll A5 ut $1ALL U As AR UHAA. (7 Marks)

Q5. Attempt any seven out of twelve.
*MCQ/ Short Question (One- or Two-line answer) (14 Marks)

1. ARUML “BRA% oll (planning) A Hocdl Y28l RUdl.

2. "Ulgse AalyNor’ Ml UHAUAS Altelloll (scheduling tools) GURNDL 52clloll 56 ueL As slausl
sl

3. ARetHl ‘WMoz HIBaU ofl A cta@sczdl weudl.

4. 'BA WAt (campaign planning) g 87 %RUA.

5. HRAM ollosA ‘YRRl U™ oll (regional language) GUANDL 2l HI2 52 BSA? AHALAL

6. ‘38t (centralized) A ‘@R’ (decentralized) w32 RogorllRA 2 Hul dslelct 9 87
ULl

7. &8l ououet {32 Aled 12 sa ystee] HlR2U AHAUAS (media scheduling) 3% 53] §29\ Wwa
U A yHed?

8. (3(Bect 1Bt ‘e wdAct (contextual advertising) 2l 12 Hecayel 8, As Gelerwl il
IR

9. (3elloll @Aniell yBauni “Qudee WleSU” (product placements) 3l JlA uee s3I a¥ d?
dcA(ds Geleal Ul M AL

10. BARC of Y3 ollH %Rl

11. 20U oll SlEUGL A el UM A AAL AHUR HtlH GARUSRS oAl ot ULl

12. AdLse{lat et (organizational behaviour) AGE UHesLAL
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Q1. Explain Motivation in the workplace with reference to Maslow’s hierarchy of needs. How do

incentives, rewards, and punishments influence employee motivation? (14 Marks)

OR

Q1 (A)Differentiate between organizational structure and organizational system with examples.
(7 Marks)

Q1. (B) Define interpersonal relations and discuss their impact on teamwork and productivity.
(7 Marks)

Q2. Discuss the role of a media manager in handling editorial, financial, and marketing aspects of a

media organization. (14 Marks)

OR

Q2. (A) What is budgeting, and why is it important in financial management. (7 Marks)

Q2. (B) Explain the problems of media management in India with examples. (7 Marks)

Q3. Imagine you are working with a brand that wants to advertise during IPL. Based on media planning
principles, which media platforms (TV, digital, social media, etc.) would you recommend? Justify your

choices with reasons. (14 Marks)

OR

Q3. (A) A newspaper group wants to expand into digital platforms. What strategies should they adopt to
attract young digital consumers? (7 Marks)

Q3. (B) How does corporate ownership of media impact journalistic independence? Explain with recent
examples. (7 Marks)

Q4. A global fashion brand is deciding whether to set up an in-house advertising agency or continue
working with external ad agencies. As a media consultant, evaluate the advantages and disadvantages of
an in-house agency. Recommend whether the brand should g0 in-house or not, with valid reasons.

OR (14 Marks)
Q.4(A) Why are OTT platforms gaining more ad revenue than traditional TV channels? Discuss key
reasons with examples. (7 Marks)

Q4. (B) An advertising agency is considering shifting from a traditional revenue model to a
pe‘rformance-based compensation method. Explain one major advantage and one disadvantage of this
shift. (7 Marks)
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QS. Attempt any seven out of twelve.
*MCQ/ Short Question (One- or Two-line answer) (14 Marks)

1. Mention any two importance of planning in an organization.

2. Mention one advantage of using scheduling tools in project management.

3. Name two characteristics of print media in India.

4. What is campaign planning?

5. Why should brands use regional language ads in India?

6. What is the key difference between centralized and decentralized advertising agencies?

7. Which type of media scheduling—blitzing, flighting, continuity, or pulsing—would work best for a
short-term product launch? Why?

8. Why is contextual advertising important in digital marketing? Give one example.
9. How do product placements in films help brands? Give one real-world example.
10. What is the full form of BARC.

I'1. Name any two newly established news media entrepreneur of 2025.

12. Explain the term ‘organizational behaviour.’




