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Q1. Discuss the process of marketing research

OR

[Total Marks: 70

14

Q1.  Discuss the ethical issues in marketing research from the view point of respondents {4

Q2. Write a note on: advertising research

OR

Q2.  Write anote on: consumer research

Q3. Explain the criteria of good Research Design

OR

(@ 3.  Discuss the elements of research proposal

Q 4.  Discuss the contents of market research report

OR

Q4. Discuss the types of Research report
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Answer any seven from the following:
What is market research?

What is marketing research?

State any two functions of media research.
Give the meaning of motivational research.
State any two importance of product research,
What is exploratory Research Design?

What is descriptive Research Design?

What is causal Research Design?

Give the meaning of sampling.

Explain Cluster sampling.

Explain quota sampling.

Explain stratified sampling.
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