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Q.1  ‘Communication Research is applying systematic and scientific procedures to
discover answers to questions.” Justify the statement with reference to its process.
(14 Marks)
Or

Q.1 (A) Define ‘Media Research’ with historical phase wise development of mass media
research. (7 Marks)

Q.1 (B) Explain ‘Hypothesis’ in Media Research. Also mention about various kinds of
Hypotheses used in Social Science Research. (7 Marks)

Q.2 Explain, why different Communication Research Methods are used for Media
Studies? Give the characteristics and differences between Qualitative and Quantitative

Methods in research. (14 Marks)
Or
Q.2 (A) What are the different methods of administering ‘Survey Research?’ Elaborate on the
pros and cons of each method. (7 Marks)
Q.2 (B) Frame a questionnaire to conduct a survey on ‘The influence of social networking
sites on the youth in your city.” (7 Marks)
Q.3 What is ‘Research Design?’ Explain. Also state four types of Research Designs in
Mass Media Research. (14 Marks)
Or
Q.3 (A) Explain the method of ‘Content Analysis’ and bring out the its advantage and
Disadvantages. (7 Marks)
Q.3 (B) What are the ‘Ethical Issues in Communication Research?’ Explain it with suitable
examples. (7 Marks)
Q.4 Seclect the Research topic of your choice for your Dissertation. Justify the Research
Design and Methodology of your research. (14 Marks)
Or
Q.4 (A) Explain, why ‘Audience Analysis’ is the most important component of Media
Research? (7 Marks)

Q.4 (B) Define ‘Market Research’ with its importance. Also provide any two types of Market

research techniques for popularizing Gujarati content to various audiences.
(7 Marks)
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Attempt any Seven out of Twelve: (14 Marks)

. Explain the meaning of ‘Semiology’ in Mass Media Research.

Define ‘Case Study.’
Write down the difference between ‘Research Methods’ and ‘Research Methodology.’

Explain the ‘Importance of Sampling in research.’

Describe ‘Need and Importance of Research Design’.

. Explain the term ‘Generalizability’ in the context of research.

Mention two advantages of conducting Opinion Poll in Democracy.

What is Longitudinal Research? Give an example where DECU/ISRO has done
Longitudinal Research.

Write down two Things to be taken while doing Online research for a Radio programme.
Give two differences between ‘Questionnaire’ and ‘Interview Guideline.’
Name any two Social Research organizations of Gujarat.

Write two major differences between doing Traditional Research and New Media
Research.
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