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Instructions: All Questions carry equal Weightage

Q.1  How has Satellite Communication facilitated access to information and knowledge, and
empowered local communities for socio-economic development in rural and marginalized
areas? (14 Marks)

Or

Q.1 (A) What is ‘SITE’? Write the Advantages and Disadvantages of Satellite Communication.
(7 Marks)
Q.1 (B) What is Collaborative Activity? Explain Collaborative activity with example?
(7 Marks)

Q.2 Evaluate the potential impact of satellite communication on education and healthcare
delivery in rural and developing regions. Illustrate how satellite-based technologies can
address challenges such as access to quality education and telemedicine services.

(14 Marks)
Or
Q.2 (A) What are the key applications of Satellite Communication in advancing healthcare,
education and disaster management in developing countries? (7 Marks)

Q.2 (B) What challenges and barriers exist in leveraging satellite communication for
development, particularly regarding affordability, infrastructure and regulatory
frameworks in developing regions? (7 Marks)

Q.3 How do virtual teams influence organizational structures, work culture, and societal
norms? Explain challenges faced by virtual teams during process of Virtual

Communication? (14 Marks)
Or
Q.3 (A) Social media has dramatically altered the way consumer relates to brands? Explain.
(7 Marks)
Q.3 (B) What are the pros and cons of Social Media & Traditional media? (7 Marks)
Q.4 What the popular forms of Digital Marketing? Name at least five, explain and give
examples as per the need. (14 Marks)
Or
Q.4 (A) Explain Virtual communication with example. (7 Marks)
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Q.4 (B) Draft a Social Media plan for two weeks for at least two Social Media platforms for the
brand ‘Nescafe.’ (7 Marks)

Q.5 Attempt any seven out of twelve. (14 Marks)
Note: Answer questions 1 to 4 as per the instructions below:

You are a marketing intern tasked with developing a comprehensive social media plan for
a new brand. Your objective is to create a compelling online presence that engages your target
audience, increases brand awareness and drives consumer interest.

Choose one of the following brand categories for your project:

a) A men fashion brand
b) A women fashion brand
¢) A perfume brand

Name the brand, hypothetically and its tag line.
Identify target audience.

Content strategy

Examples of social media posts.
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What is the role of ITU?

Define: Space or Region of Space

What are the Major Problems for Satellite?

Write name of different Types of Orbit

. What is the Frequency range Of ‘Ku’ and ‘Ka’ Band?
10. What is Polarisation?

11. What is SEO?

12. What is Google trend?
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