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Q-1

Explain Branding and its importance. Explain how do the Consumers and
Marketers benefit from branding?

Q-2

A) Describe all the seven steps for setting up strategy for a Product.

OR

B) In business to business market, what are the characteristics that influence the
market?

14

14

A) Explain analysis of competition from view point of SWOT, PORTER and
BCG. ‘

OR

B) What are the 5 M’s of Mass Communication on which the major decisions
of marketing programs are based?

14

Q-4

A) If you are responsible for the pricing of the products for your company, what
all are the various pricing strategies to make a comprehensive pricing structure?

OR

B) What is marketing mix? Explain the Ps with examples.

14

Explain the need of ‘Integrated Marketing Communication’ (IMC)? What is the
role of IMC in the marketing process?

14
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