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MDC Sem-3 Examination,
MDC 503
Communication for Social and Behavioural Change (SBCC)

Time: 2 Hours 30 minutes Max Marks: 70
(All Questions carry equal Weight age)
Q1. What is Social and Behavioral Change Communication (SBCC)? Why SBCC is called a

planned process? (14 Marks)
OR

Q1.A. What is the primary goal of Social and Behavioral Change Communication, and how does
it differ from traditional communication strategies? (07 Marks)

QL.B. ‘SBCC uses three strategies to bring a change.” Explain the Advocacy strategy used in
SBCC. (07 Marks)

Q2. You are to bring about a Behavorial change in people who use POP idols during Ganesh
Chaturthi. How would you segment your Target Audience using Psychographics? Provide valid
reasons for the same. (14 Marks)

OR

2.A. Share in details three examples of successful SBCC initiatives in India addressing public
health issues. (07 Marks)

2.B. During the process of Focusing and Designing in SBCC, what role does the media
consumption pattern of Target audience play? Explain with example. (07 Marks)

Q3. How does SBCC leverage the socio-ecological model (SEM) to influence behavior change?
Explain this through an example in practice? (14 Marks)

OR

Q3.A. What is the significance of incorporating the study of demography into the situation

analysis for development communication, and could you offer some examples to illustrate its
importance?

(07 Marks)
Q3.B. Enumerate the primary data sources and types of information accessible for conducting a
situation analysis. (07 Marks)
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Q4. What is creative coordination in the SBCC process? Prepare a creative edit for equality for
the slum areas of Ahmedabad. (14 Marks)
OR

Q4.A. Prepare a creative brief for ‘Swachhta Abhiyan’ in slum areas of Ahmedabad.(07 Marks)

Q4.B. Why ethical issues are important in SBCC? Explain. (07 Marks)

Q5. Attempt any seven out of twelve. (One or Two line answer) (14 Marks)

1.
2.

5
6
7.
8
9

Provide a brief overview of the significance of mapping partnerships.
Offer a brief explanation of the importance of ‘Jan-Bhagidari® and ‘Jan-Andolan’ in

development communication,

. Give the list of Behavorial change issues for traffic norms awareness in your city?

Two major barriers for Behavior Change Communication with respect to girl child

dropout from schools.

- How can one judge the failure and success of SBCC in Health sector.

Give best two examples of SBCC in Health sector.

Significance of behavorial science in the field of development communication.

- What does the term ‘behavioral insights’ mean?

- Create a diagram illustrating the ‘Cognitive Behavioral Theory’.

10. Write a short note on the ‘cycle of habit formation’,

11. What communication tools are utilized for Interpersonal Communication (IPC)?

12. List out the essential principles for the design of ‘Behavioral Change Campaigns’ (BCC).



