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(All Questions carry equal Weight age)
Q.1. Which stage of the Social Marketing Process do you believe holds the most significance,
justify your choice. Provide examples or evidence to support your perspective.
(14 Marks)

Examination Seat No.........

OR

Q.1 (A) Why is it essential to create a positioning statement for a social marketing campaign?
What elements should be included in order to write a well-crafted positioning statement?
(07 Marks)

Q.1 (B) Share examples of marketing positioning strategies and elaborate on how these
strategies can impact consumer perceptions and influence their purchasing decisions.

(07 Marks)

Q.2 Provide examples of Social Marketing applications, discuss the objectives, strategies,
target audiences, and the potential impact on addressing social issues with suitable examples.
(14 Marks)

OR

Q.2 (A) When and who introduced the Head, Heart, and Hand Model in social marketing?
Explain the contribution of this model to the field of social marketing? (07 Marks)

Q.2 (B) List the advantages and disadvantages of employing social marketing as a strategy
for addressing societal issues. Discuss its impact for effective campaigns. (07 Marks)

Q3. Share the steps of preparing an Implementation Plan for Social Marketing to influence
Behaviour Change in Daily Wage Earners so they take their children for Polio Vaccination.

OR

Q 3 (A) What is Social Privilege? Give 2 examples of Social Privilege in the context of any
one of these topics — Gender Issues, Environmental Concerns or Health Implications.

(07 Marks)
Q 3 (B) What is cognitive bias? Give two examples of Cognitive Bias showing up as a
grassroots Social Worker. (07 Marks)

Q4. What is Audience Segmentation? How can we segment audience for Social Marketing

Implementation Plan, for a campaign on ‘Polio Awareness’, which uses TVC advertisement
and radio spots to relay message?
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OR

Q 4 (A) Select two media influencer for creating awareness campaign on Cleanliness Drive in
your society? Justify your choice. (07 Marks)

Q 4 (B) Who can be an opinion leader in community and how to identify them? (07 Marks)

Q5. Attempt any seven out of twelve, (One or Two line answer/Match the following)
(14 Marks)
1. What is Demographics? Give example.
What is Psychographics? Give example.
What is Maslow’s Hierarchy of Needs?

S

What is intersectionality in the context of marginalized communities or minorities or
gender? Give two examples.

5. What is Johari Window? What is the purpose of Johari Window?

Share Geographic Audience Segmentation for the following three topics (6, 7&8),

(Assuming it was done in the Western states of India):

6. Topic: Pregnant Women Regular Checkup Awareness Drive
7. Topic: Farmer Produce Distribution Issues for Urban Residential Localities at Decent
Pricing

8. Topic: Reducing girl child dropout rate in high school due to menstrual issues.

Match the following
N Terms Descriptions

9. a. Positive Reinforcement A) Adding a desirable stimulus to increase the
likelihood of a behavior.

10. b. Negative Reinforcement B) Taking away an aversive stimulus to increase the
likelihood of a behavior.

11. ¢. Positive Punishment C) Adding an aversive stimulus to decrease the
likelihood of a behavior.

12. d. Negative Punishment D) Taking away a desirable stimulus to decrease the
likelihood of a behavior
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