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ENGLISH VERSION

All the questions are compulsory. Each carries 14 marks.

Explain how the differences in environmental set up of respective countries influence
the way the products or services will be advertised.
OR

Write down the uses and effects of advertising.

Explain how the knowledge of consumer behavior helps in marketing. Write about ELM
Model.

OR
What is consumer behaviour? Explain the different steps for decisions making of
consumers while buying any product.

Explain the various marketing programmes for brand management.
OR
Explain the life cycle of a brand. How brand image can be built? Write in brief.

What is copywriting? Explain the various types of advertising appeals along with
suitable examples.

OR
What is creativity? Discuss about different types of execution styles used for
advertisements.

Attempt any 7. (Each carrying 2 marks)

a) What is advertising bias?

b) What is popular culture?

c) Write any two impact of globalization on Indian advertising.

d) Write any two objectives of consumer behavior.

e) Whatis VALS model?

f) Write down any two factors that can influence consumer behavior.
g) What is brand personality?

h) What is brand positioning?

i) What is brand Equity?

j) Explain the principle of symmetry and contrast of Layout design.
k) Write down any two types of idea generation techniques.

1) Write any two essential points to be considered for writing a copy for youth.
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