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ENGLISH VERSION

All the questions are compulsory. Each carries 14 marks.

1A Whatis Visual Communication? Explain various types of Visual Communication with at least one

example.
OR

1B Explain the various elements of Visual Communication. Also examine the benefits of vis

communication in detail.

2A  Define Digital Marketing and explain the various types of Digital M

example?
OR

arketing with at least one
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9B What according to you are the 2 Digital Marketing types which are dominating the market in the

information age? Give suitable examples to justify your answer.

3A  Whatis online advertising? Examine the role and importance of online advertisin

time. Give suitable examples.
OR

3B Write a detailed note on various steps involved in creating a successful online advertisement?

4A  Whatis Lead and what do you mean by Lead Generation? Explain the importance of Lead

Generation in the Digital Media age with examples.
OR

4A  Naming the various tools and techniques used in online advertising, explain each with one

example each.

5 Attempt any 7. (Each carrying 2 marks)

a) What is texture in Visual Communication?
b) What is Balance?

¢) What is Rule of Thirds?

d) Whatis Typography?

¢) What is Layout?

f) What are Serif and San-serif fonts?

g) Whatis PPC?

h) What is brand awareness?

i) What are the key aspects of Content Marketing?
j) Whatis Reach in Digital Marketing?

k) What is Super affiliate? Give one example.
1) Name at least 3 online advertisement types.
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