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Note : Each question carry 14 marks.
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Course : Bachelor of Arts - Journalism and Mass Communication
(BAJMC)
Semester: 6
Paper 4 : Advance Public Relations and Corporate Communication -ll (BJMC 604)

Marks : 70 Date : April 5, 2024

Time : 2.30 hours

Note : Each question carry 14 marks.

1. Discuss the interplay between event management and public relations, highlighting how

effective event planning enhances PR strategies.

OR
Explain sustainable approaches to leveraging social media for event marketing campaigns,
ensuring long-term promotional success.
Define corporate social responsibility (CSR) and its role in reputation management for any
organization. Provide an example how CSR initiatives have positively impacted an
organization's reputation.

OR
Analyse the influence of communication technologies and globalization on CSR practices,
emphasizing their impacts on corporate strategies and societal engagement.
Examine the significance of third-party endorsements in corporate communication, give
examples to illustrate their impact on brand credibility and reputation.

OR
Evaluate the transformative effects of digital technology on media reach and influence in
contemporary public relations, supported by relevant case studies.
What factors are considered in the establishment of a global corporate image?

OR
Why digital media and cultural appeals are important aspects of successful Global Public

Relations campaign?

Attempt any 7 out of 12.
1) Define Public Opinion.
2) What is the primary goal of corporate communication?
3) Explain the significance of stakeholder engagement in PR.
) What role does crisis communication play in corporate communication?
Define the term "media relations" in the context of PR.
How does internal communication contribute to organizational success?

)

)

) What is the purpose of a press release in PR?
)

)
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How does corporate communication differ from marketing communication?
Define the term "brand reputation management" in PR.

10) What are the key elements of a corporate communication strategy?

11) What is third party endorsement?

12) How event management supports in Public Relations.
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