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1. (a) Explain the meaning of Distribution Channel, explain the role of distribution on
channel. 6
OR
“Distribution management, brings about value enhancement in a product.” Do you
agree ? Discuss.

(b) Discuss the different market intermediaries of Distribution Channel. 4
OR
How is Distribution Channel Management undertaken ?
(c) Discuss the areas of Distribution Channel Strategy. 4
OR

Explain the importance of Distribution Channel in the contemporary times.

2. (a) *“While designing a consumer oriented channel, the service oriented demands of the
customers are to be taken into consideration in its design formation.” Discuss. 6
OR
Discuss the different service expectation held by the customers from the
distribution channel.

(b) How is an ideal channel designed ? 4
OR
Explain the “Promotional Flow” and the “Negotiation Flow”, in context of channel
flow.
(c) Explain the “Physical Possession Flow” & the “Ownership Flow”, in the context of
channel flow. 4
OR

Write a note on, “Financing Flow” & “Risk Taking Flow”.

3. (a) In context of channel relations what type of relations should exist between the
channel-members. Explain the importance of channel relations. 6
OR
Discuss the concept of channel control.
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(b) Explain, channel positioning. 4
OR
Explain “Referent power” and “Coercive power” as the basis of power in channel
management.

(c) Explain the “Reward Power” and “Legitimate Power” in channel-management. 4
OR
What are business transaction specific relations ?

4. (@) “The channel leader uses his authority with the help of influence strategies.

Discuss. 6
OR

Explain the channel Conflict process.

(b) Explain the conflict risen out of attitudinal causes. 4
OR

Explain promotion and payment system for giving motivation to channel members.

(c) Explain the “Conflict resolution mechanism”. 4
OR

How useful are the negotiation strategies in resolving the conflict.

5. Explain in two sentences the below given concepts : (any seven) 14
(1) Distribution Management
(2) Error of Physical distance
(3) Cost Analysis
(4) Channel Leader
(5) Channel Member
(6) Channel Control
(7) Distribution Channel Strategy
(8) Consumer oriented channel
(9) Legitimate power
(10) Expertise Power
(11) Value Enhancement
(12) Channel Management Process
(13) Intermediaries
(14) Channel Flow
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