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A renowned Mining based PSU of India wants to develop new ideas for its forthcoming CSR
campaign. Strategize three key unique ideas and suggest how to take it forward.
OR
You have been appointed as a PR and event management agency for an estate company on Run
for a DRUG FREE INDIA by a leading real estate company. How will you create a pian to ensure
that the event becomes the talk of the town?
“Hiring a PR agency is a better alternative than developing an internal Corporate
* Communication department”. Share your critical analysis on this fact.
OR
A leading automobile company hires a PR agency for a "ress conference announcement in
Ahmedabad. List down the roles and responsibilities of that PR agency to be able to manage the
PC. '
What is Crisis Communication? How can a PR agency help to manage the same vis a vis an
Advertising agency?
OR
In today’s world, why is the concept of Globalization important in Corporate Communication?
Recent CSR activity you have seen as case study, which enhanced the image and branding of the
corporate. Explain in detail.
, OR
For G20, what is the media and corporate communication strategy you are observing and how
much it is successful? Explain in detail.
Answer any 7 in four-five lines.
1. Why are events and PR campaigns important as per an organization’s marxeting mix:
What is the importance of a CHECKLIST in PR or event campaigns?
Define the importance of a Boilerplate document.
What is the importance of FAQs?
What is the role of CSR in an organization’s growth?
Cite with examples some key vernacular papers and the specific cities where they
have emerged as opinion leaders.
7. Define the importance of a Pitch note in PR terms.
& Whatis PR?
9. Role of brand ambassador in PR.
10. Who is spokesperson and what is his role?
11. Is social media presence a new PR ? how ?
12. One PR Activity in recent times that has touched you as citizen. Why.?
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