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1. (A)     ?       .  14 

              
  (1)     .  7  

  (2)          ? 7 

 (B)   -    : ( )  4 

  (1)      ? 

  (2)    . 
  (3) 4-A   . 
  (4)      ? 

  (5)      . 
  (6)      . 
 

2. (A)       .  14 

                        
  (1)       .  7   

  (2)      ?       . 7 

 (B)   -    : ( )  4 

  (1)    ? 

  (2)       . 
  (3)   . 
  (4)     ? 

  (5)      

  (6)       



MC-113 2  

3. (A)      ?     . 14 

      

  (1)             

  .  7  

  (2)    .  7 

 (B)   -    : ( )  3 

  (1)   ( )    ? 

  (2)    ? 

  (3)     . 

  (4)      . 

  (5)     .        

   

4. (A)            ?  14 

                                 

  (1)        .  7  

  (2)     ?       . 7 

 (B)   -    : ( )  3 

  (1)     . 

  (2)        ? 

  (3)      ? 

  (4)     ? 

  (5)         ? 

___________ 
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1. (A) What is marketing plan ? Discuss components and importance of marketing plan. 14 

             OR 

  (1) Write a note on customer value.  7  

  (2) How can marketing attract and retain customers ? 7 

 (B) Answer following in one to two sentences : (any four)  4 

  (1) What is Holistic Marketing concept ? 

  (2) Write components of relationship marketing. 

  (3) Write components of 4-A Marketing. 

  (4) What is market research ? 

  (5) Explain two parts of sources of information. 

  (6) Write four psychographic bases for market segmentation. 

 

 

2. (A) Discuss stages of consumer buying decision.  14 

                       OR 

  (1) Explain geographical base for market segmentation with example.  7   

  (2) What is product life cycle ? Explain its stages with strategies. 7 

 (B) Answer following in one to two sentences : (any four)  4 

  (1) What is branding ? 

  (2) Write stages of motivation model given by Maslow. 

  (3) Write types of market. 

  (4) What is Consumer behaviour ? 

  (5) Define : Target market. 

  (6) Define : Product Positioning. 
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3. (A) What is consumer adoption process ? Explain the stages in consumer adoption 

process.       14 

OR 

  (1) Discuss target return pricing and auction type pricing with reference to 

pricing method.     7  

  (2) Explain types of channel distribution.  7 

 (B) Answer following in one to two Sentences : (any three)  3 

  (1) What is Product line ? 

  (2) What is warranty ? 

  (3) Define packing and packaging. 

  (4) Write steps of new product development process. 

  (5) Explain mark-up pricing.        

   

4. (A) Why advertising media selection is an important marketing decision ?  14 

                                OR 

  (1) Explain various marketing strategy for service providing firm.  7  

  (2) What is global market ? Explain marketing strategies to enter into global 

market. 7 

 (B) Answer following in one to two Sentences : (any three)  3 

  (1) Write four tools of marketing communication. 

  (2) What is included in sales promotion decision ? 

  (3) What are distinct characteristic of services ? 

  (4) What is direct marketing ? 

  (5) What are types of service marketing according to working of organisation ? 

___________ 


