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Instructions : (1) All Questions in Section I carry equal marks.

(2) Attempt any TWO questions from Section I.
(3) Section II is COMPULSORY.

Section-I
Attempt any two questions of the following : (40)
1. (a) Describe the various functions of marketing. (10)
(b) Write down the steps of Marketing Management Process. (10)
2. (a) List down the various bases of market segmentation and explain the demographic
bases in detail. (10)
(b) Explain the various steps of marketing research procedure. (10)
3 (a) Define Services. Discuss the various characteristics of services. (10)
(b) Define Product Life Cycle (PLC). Discuss the maturity stage of PLC in detail. (10)
4 (a) Explain the various objectives of pricing policy. (10)
(b) Discuss the various medias of Advertising. (10)
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Section-I1

5. Choose the correct answer from the following and rewrite : (Any Five) (10)
(1) Product, Price, Place and Promotionare  stimuli ?
(a) Marketing (b) Other
(2) are combination of products, services, information, or experiences

offered to a market to satisfy a need or want.
(a) Market spaces (b) Marketing offers

3) data consist of data collected for the first time by the researcher for

the specific purpose at hand.
(a) Primary (b) Secondary
(4) Segmentation can be done on the basis of
(a) Measurability (b) Geographic location

®)) is a name, term, sign, symbol, or design or a combination of these that

identifies the maker or seller of a product or service.
(a) Price (b) Brand
(6) As economies advance, a growing proportion of their activities focuses on the

production of
(a) Product (b) Services

(7) The person of the family who senses the need for the purchase, is called as

(a) Decider (b) Initiator
(8)  Pricing Strategy is based on competitors’ prices.
(a) Costplus (b) Going-rate
9) consists of short term incentives to encourage purchase or sales of a

product or service.
(a) Personal selling (b) Sales promotion
(10) In which class of ad media do Magazines and newspapers fall ?

(a) Direct Marketing (b) Print Media
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