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Paczkaging. funclions 2nd uscfulness

(NGTE: types of packaging not uxpocted)
Pricing- ebejctivis- cost oriented, domond
oriented 2nd competidion- oriented pricing
Promotion mix in markeing
Advertising - objoctives, message, media
seloction of messag2 and media, evaluatieg
advertising effectivenss,

Publicity- me=2ning, objoctives, importance.
Sales premntien- Types, tools and objectives of
sales promption for consumer goods
public'relztions— tools and decisions

ersanzl_sclling- Meoning, funciions, precess
Phys‘c .1 Distribution- Reta2iling aind vholesa 21ing
their nature, impertance, marketinyg dacisions for
the same
Physical Zis trlbutlo“- nature, objectives

order pr vc-s>1ng, rohouslra, inventory,

nepnriztion- organls:tlonal rospensibil ity
DTEY of thoe five gquesiions ong questicn may
b ol

cover tosids frmm both production managiment

are Marketing Management

Production Manzgement- 8.pogm (D.B. Taraporcveds & Sons)
Manuf cturlng MangenentMeore (D. 8. Tr; -aporewals & sens)
Statls»lcal Quality Control- wrant & Czave snworth

(Mcgraw HilDY
Menufacturing or g:nis -irn & Kanagement, Amring, Ritchcj,

Hulliey {Prantice Hall ~7i India)
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I

Production Management : 255

Menaing ef Production

Types of Manufacturing Precess
Production planning gnd contral Aoutine,
Schaduling, Dcspatching,fellow up

Furchase function
Objectives of Purchase function;classificatizii of
purchases
Purchase Precedure
sntralised V.s. Decentralised Purchzse

Inventory centrel

Meaning of Inventory control

understanding of Inventary contrel Techniqu:s-.
Recerd level, E O Q ABC Analysis

Value Analysis ?°

Statistical Quality conirol.inchuding contrel chart,
and acceptance sampling (Examplling not recesTon)

Marketing Management: 75%

The Marketing function- feur Ps in I‘f‘..’.i‘kerinf_:-
Different concepts- in marketing:Frocuction <cincoept,
Preduct concept, selling concept, Markeing cancept,
societal marketing cencept, corc concepts eI marketin
Markating in differeat demand situations

forecesting of Demand (Note:Examples on measurement
foracasting net expected)
Prevduct- cencept of preduct, product line an:

>

product mix- Product Lif=2 Cycle 2nd 2ppreprizia

strategics fer different stages of product 117: cyclc
Consumer markets and consumer beh:xviour:
- majer factars influsncing consum:r brhavieurs,

the Buying decision procass
- Market segmentation meaniny importancs, besses markat

targeting; product Positioning

- Branding- types of bronding and importent.

decisions in branding
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T.Y.B.Com

Economics Paper : I}l
(New Course)
(N.B: : Each Topic carries 10% marks)

Characteristics of Indian economy as an underdeveloped economy.
Nature and magnitu je of population pressure effecls of increasing population -
Population Policy.

Unemployment and Under employment. Nature and gnitude - Couse of unem-
ployment and under employment - policy measures to reliave - umemployement
and under employment,

Indicators of poverty - Analysis of problem of pogverly- causes of poverly and
eradication of poverty.

Price trends during the last decade - cause of price rise - governement policy
to control price - rise.
Deficit financing - its effects on Indian economy

Technological and institutional changes in agriculture.
Marketing of agricultural produce in India
Institutional changes in agricultural finance.

industrial policy after 1990.
Role and significance of public sector - Critical view of working of the public
sector - Privatisation.

Trends in the quantum, direction and composition of foreign - trade during last
decade - balance of trde.
Import Liberalisation and export promotion policy and theis evaluation.

Recent trends in commercial banks in India.
Critical evaluation of the monetary policy of the Reserve Bank of India.

India’s tax structure and tax policy.
Federal finance in India - 10th Finance Commission.

Meaning and Indicators of Economic Development

Strategy of Planning - Human development v/s Economics development.
Main features of 8th Plan - objectives size and paltern of investment - sources
of finance - 9th five year plan.

Lessons of planning in India
Evaluation of planning in India.



G.

Gujaral University

T. Y. B. Com.

Business Laws

The Indian Contract Act, 1872.

The Salc of Gocds Act, 1930, excluding sections relating in suits for branch

of contracts and misccllancous provisions.

The Indian Partnership Act, 1932

The Ncgotiable Instruments Act, 1881. Chapter I to 1V (Scction | to G0)

and Sec. 118.

The Companies Act, 1956. Provisions relating to formationof companics-

Memorandum and Adicles of Association, Prospects, Dircctors and Private

Companies.

The Trade Union Act, 1926. Provisions relating to registrution of trade

unions and rights and liabilitics of such trade uniois.

The Industrial Disputes Act, 1947:

() Industrial Disputes

(b)  Provisions relating to scttiment of disputcs by concialiation

(c)  Provisions relating to reference to Industrial disputes .o Courts of
Tribunal for Adjudication.

(d)  Powers of the courts and tribunals on refecrence.

Allocation of marks

The Iedasteial Disputes Act, 1947

Indian Contract Acct, 1872, 60%

The Salc o1 ULl Aet, 1930

The Indian Partnership Act, 1v52

The Negotiable Instruments Act, 1881 10%

The Companies Act, 1256 15%

The Trade Unions Act, 1926 15%
100%
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ileference Books:

(8)

4 (A)

(B)

5(A)

(B)

« Production Managcment — B. Poom (D.B. Taraporawala & Sons)

e Manufacturing Management — Moore (D.B.Tarzporawala & Scns)
Statistical Quality Control — Grant & Leavenworth (McGraw Hill)
Manufacturing organization & Management, Amrine, Ritchej,
Hiuty (Prantice Hall of India)

Marketing *nagement — Kolter (Prentice Hall of India)

« Fundamentals of Ma:i:=ting by Stanton (Tata McGraw)

Demographic Methods:

Mcaning and scope of demography, computation of meriality sates (1)
CDR (2) SDR (3) IMR computation of fertility rates (2) CBR (2) SBR (3)

GFR (4) Age SFR (5) TFR, Consiruction of Life tables and examples.
[20%)

Co-ordighate Geometry :

Co-ordinates of a point, slpc and intercepts of a linc joining two points,
general form of a equation of straight linc A x +By -C=0, Equation of the

straight line of the form.

(I y+mx+c(2) y-yl=m(x-x!) Bjx+v., (4 yyl= x =i
a b y2-yl x 2-x1

Length of a line segmeat joining 1wo paints, slope of paralleled and
g S J O P e
perpendicular iines and examples.

Linear Pregramming:

Lincar inequalits of two variables and its graph — idea of lattice point.
Mecaning and uses of Lp, forniulation of LP for two variables only. Solution

of LP problems by graphical method only.
[20%)]

Matrix Algebra:

Definition of matrix and types of matrices, addition, subtraction and
multiplication of two or more matrices, determinant of the square matrices
of order two and three of real elements, inverse of a square matrix, solution
of simultaneous equation (for two and three variables only. using inverse of

a matrix and examples.)
Arithmetic & Geometric Prcgressions:

Meaning of progression & 'scnies. The nth term and sum of the first n terms
of AP and GP (without proof), Arithmetic and Geometric mean between

two variables, simple business application of AP & GP.
120%)
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