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Instruction :  All questions are compulsory and figures to the right indicate marks allotted
to each question.

1. (A) State the information included in the Marketing Plan. 7
OR
Explain Marketing Process.
(B) Answer in brief (any two) : 4
(1)  What is Relationship Marketing ?
(i) What is Brand ?
(iii) What is Market ?
(C) Answer in one or two lines only : 3
(i) What is Marketing Network ?
(i) What is Value ?

(iii) What is satisfaction ?

2. (A) Explain the marketing research process. 7
OR
Which information regarding competitors is helpful in designing marketing
strategy ?
(B) Answer in brief (any two) : 4

(i) What is market segmentation ?
(i)  What is product positioning ?

(iii) What is Niche Marketing ?
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(C) Answer in one or two lines only :
(i) Whatis STP?
(if)  State the different types of competitors.

(ili) What is Target Marketing ?

3. (A) Explain the New Product Development Process.
OR

Describe Product Levels.

(B) Answer in brief (any two) :
(i) How is the pricing of product mix determined ?
(if)  State the importance of channel of distribution.
(iii) State the different types of retailers.

(C) Answer in one or two lines only :
(i) State the elements of communication mix.
(i) What is Product Line ?

(ili) What is Advertising ?

4. (A) Explain the characteristics of Services Marketing.
OR
Explain the stages of entry in International Markets.
(B) Answer in brief (any two) :
(i) How can the service quality be improved ?
(if)  State the classification of services.

(iii) What is Foreign Direct Investment ?
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(C) Answer in one or two lines only : 3
(i) What is Gray Market ?
(if)  State the forms of product invention.

(iii) What is product adaptation ?

5.  Select the right answer : 14

1) help exporting companies in managing their export activities by
charging them fees.

(@ Export merchants
(b) Export Agents
(c) Export Management Companies
(2) is about identifying and meeting human and social needs.
(@ Selling
(b) Marketing
(c) Social Marketing
(3) are freshly gathered data for a specific research project.
(@) Secondary data
(b) Primary data
() Research data

(4) When a firm uses an established brand to introduce a new product, the product is
called a

(@ sub brand
(b) brand mix

(c) brand extension
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(5) A product mix consists of various
(@ products
(b) product lines
(c) product features
(6) Consumers don’t buy product , they buy product
(@) ideas, concepts
(b) concepts, ideas
(c) ideas, features
(d) concepts, benefits
(7) A company can have an excellent department and fail at
(@ selling, marketing
(b) marketing, marketing
(c) marketing, selling

(d) selling, selling
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