
   Seat No. :  _______________ 
  

TQ-101 
M.Com. Sem.-I 

May-2013 

403-Marketing Management  
 

Time :  3 Hours]  [Max. Marks : 70 
 

 
ÍÛæ̃ Û¶ÛÛ : ¼ÛµÛÛ ›÷ ¸ÛóÊ¶ÛÛé ºõÁõÜ›÷ýÛÛ©Û ™öé ©Û¬ÛÛ þùÁéõïõ ¸ÛóÊ¶Û¶ÛÛ •Ûä¨Û ›÷¾Û¨Ûà ¼ÛÛ›ä÷ þùÉÛÛÙÈÛéÅÛ ™öé. 
 

1. (…) ¾ÛÛïëõ¤øá•Û ýÛÛé›÷¶ÛÛ¾ÛÛ× ÍÛ¾ÛÛÜÈÛÌ¤ø ¬Û©Ûà ÜÈÛ•Û©ÛÛé ›÷¨ÛÛÈÛÛé. 7 

    …¬ÛÈÛÛ 

  ¾ÛÛïëõ¤øá•Û ¸ÛóÜ’õýÛÛ ÍÛ¾Û›ÛÈÛÛé. 

 (¼Û) ¤æ×øïõ¾ÛÛ× ›÷ÈÛÛ¼Û ÅÛ”ÛÛé : (•Û¾Ûé ©Ûé ¼Ûé) 4 

  (i) ÍÛ×¼Û×µÛ ¾ÛÛïëõ¤øá•Û …é¤øÅÛé ÉÛä× ? 

  (ii) ¼ÛóÛ¶¦ø …é¤øÅÛé ÉÛä× ? 

  (iii) ¾ÛÛïëõ¤ø …é¤øÅÛé ÉÛä× ? 

 (ïõ) …éïõ ïéõ ¼Ûé ÅÛà¤øà¾ÛÛ× ›÷ÈÛÛ¼Û ÅÛ”ÛÛé : 3 

  (i) ¾ÛÛïëõ¤øá•Û ¶Ûé¤øÈÛïÙõ …é¤øÅÛé ÉÛä× ? 

  (ii) ¾ÛæÅýÛ …é¤øÅÛé ÉÛä× ? 

  (iii) ÍÛ×©ÛÛéÌÛ …é¤øÅÛé ÉÛä× ? 

 

2. (…) ¾ÛÛïëõ¤øá•Û ÍÛ×ÉÛÛéµÛ¶Û¶Ûà ¸ÛóÜ’õýÛÛ ÍÛ¾Û›ÛÈÛÛé. 7 

    …¬ÛÈÛÛ 

  ÐüÁõàºõÛé ÜÈÛÉÛé¶Ûà ïõˆ ¾ÛÛÜÐü©Ûà ¾ÛÛïëõ¤øá•Û ÈýÛæÐüÁõ˜Û¶ÛÛ –Û¦øÈÛÛ¾ÛÛ× ¾ÛþùþùÄõ¸Û ¬ÛÛýÛ ™öé ? 

 (¼Û) ¤æ×øïõ¾ÛÛ× ›÷ÈÛÛ¼Û ÅÛ”ÛÛé : (•Û¾Ûé ©Ûé ¼Ûé) 4 

  (i) ¼Û›ÛÁõ ÜÈÛ½ÛÛ›÷¶Û …é¤øÅÛé ÉÛä× ? 

  (ii) ¸ÛéþùÛÉÛ ÜÍ¬ÛÜ©ÛïõÁõ¨Û …é¤øÅÛé ÉÛä× ? 

  (iii) Ü¶Û˜ÛÕ ¾ÛÛïëõ¤øá•Û …é¤øÅÛé ÉÛä× ? 

 
TQ-101 1 P.T.O.  



TQ-101 2  

 (ïõ) …éïõ ïéõ ¼Ûé ÅÛà¤øà¾ÛÛ× ›÷ÈÛÛ¼Û …Û¸ÛÛé : 3 

  (i) STP …é¤øÅÛé ÉÛä× ? 

  (ii) ÐüÁõàºõÛé¶ÛÛ ÜÈÛÜÈÛµÛ ¸ÛóïõÛÁõÛé ›÷¨ÛÛÈÛÛé. 

  (iii) ÅÛ“ýÛ ¾ÛÛïëõ¤øá•Û …é¤øÅÛé ÉÛä× ? 

 

3. (…) ¶ÛÈÛà ¸ÛéþùÛÉÛ ÜÈÛïõÛÍÛ ¸ÛóÜ’õýÛÛ ÍÛ¾Û›ÛÈÛÛé. 7 

   …¬ÛÈÛÛ 

  ¸ÛéþùÛÉÛ Í©ÛÁõÛé ÈÛ¨ÛÙÈÛÛé. 

 (¼Û) ¤æ×øïõ¾ÛÛ× ›÷ÈÛÛ¼Û ÅÛ”ÛÛé : (•Û¾Ûé ©Ûé ¼Ûé) 4 

  (i) ¸ÛéþùÛÉÛ Ü¾ÛËÛ Ýïõ¾Û©Û Ü¶ÛµÛÛÙÁõ¨Û ïéõÈÛà Áõà©Ûé ¬ÛÛýÛ ™öé ? 

  (ii) ÜÈÛ©ÛÁõ¨Û ¾ÛµýÛÍ¬Ûà…Ûé¶Ûä× ¾ÛÐü«ÈÛ ›÷¨ÛÛÈÛÛé. 

  (iii) Áõà¤éøÅÛÁõ¶ÛÛ× ÜÈÛÜÈÛµÛ ¸ÛóïõÛÁõÛé ›÷¨ÛÛÈÛÛé. 

 (ïõ) …éïõ ïéõ ¼Ûé ÅÛà¤øà¾ÛÛ× ›÷ÈÛÛ¼Û ÅÛ”ÛÛé : 3 

  (i) ¾ÛÛÜÐü©Ûà ÍÛ×˜ÛÛÁõ Ü¾ÛËÛ¶ÛÛ× …×•ÛÛé ›÷¨ÛÛÈÛÛé. 

  (ii) ¸ÛéþùÛÉÛ Áéõ”ÛÛ …é¤øÅÛé ÉÛä× ? 

  (iii) ›ÛÐéüÁõÛ©Û …é¤øÅÛé ÉÛä× ? 

 

4. (…) ÍÛéÈÛÛ ¾ÛÛïëõ¤øá•Û¶ÛÛ ÅÛ“Û¨ÛÛé ÍÛ¾Û›ÛÈÛÛé. 7 

    …¬ÛÈÛÛ 

  …Û×©ÛÁõÁõÛÌ¤ÖøàýÛ ¼Û›ÛÁõ¾ÛÛ× ¸ÛóÈÛéÉÛ ïõÁõÈÛÛ¶ÛÛ× ©Û¼Û‘õÛ ÍÛ¾Û›ÛÈÛÛé. 

 (¼Û) ¤æ×øïõ¾ÛÛ× ›÷ÈÛÛ¼Û ÅÛ”ÛÛé : (•Û¾Ûé ©Ûé ¼Ûé) 4 

  (i) ÍÛéÈÛÛ •Ûä¨ÛÈÛ«ÛÛ¾ÛÛ× ïéõÈÛà Áõà©Ûé ÍÛäµÛÛÁõÛé ¬Ûˆ ÉÛïéõ ? 

  (ii) ÍÛéÈÛÛ¶Ûä× ÈÛ•ÛâïõÁõ¨Û ›÷¨ÛÛÈÛÛé. 

  (iii) ÜÈÛþéùÉÛà ÍÛàµÛä× ÁõÛéïõÛ¨Û …é¤øÅÛé ÉÛä× ? 
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 (ïõ) …éïõ ïéõ ¼Ûé ÅÛà¤øà¾ÛÛ× ›÷ÈÛÛ¼Û ÅÛ”ÛÛé : 3 

  (i) •Ûóé-¼Û›ÛÁõ …é¤øÅÛé ÉÛä× ? 

  (ii) ¸ÛéþùÛÉÛ ¶ÛÈÛà¶Û©ÛÛ¶ÛÛ ÍÈÛÄõ¸ÛÛé ›÷¨ÛÛÈÛÛé. 

  (iii) ¸ÛéþùÛÉÛ …¶ÛäïæõÇ©ÛÛ …é¤øÅÛé ÉÛä× ? 

 

5. ÍÛÛ˜ÛÛ× ›÷ÈÛÛ¼Û¶Ûà ¸ÛÍÛ×þù•Ûà ïõÁõÛé : 14 

 (1) _________ Ü¶ÛïõÛÍÛ ïõÁõ©Ûà ï×õ¸Û¶Ûà¶Ûà ¸ÛóÈÛèÜ«Û…Ûé¶Ûä× ÍÛ×˜ÛÛÅÛ¶Û ïõÁõÈÛÛ ¾ÛÛ¤éø ºõà ÅÛé©Ûà ÐüÛéýÛ ™öé. 

  (a) Ü¶ÛïõÛÍÛ ÈÛé¸ÛÛÁõà…Ûé  

  (b) Ü¶ÛïõÛÍÛ ¾ÛµýÛÍ¬Ûà…Ûé 

  (c) Ü¶ÛïõÛÍÛ ÍÛ×˜ÛÛÅÛ¶Û ï×õ¸Û¶Ûà…Ûé 

 (2) ¾ÛÛ¶ÛÈÛ ÍÛ×¼Û×µÛà …¶Ûé ÍÛÛ¾ÛÛœ÷ïõ ›÷ÄõÜÁõýÛÛ©ÛÛé¶Ûé …ÛéÇ”ÛÈÛÛ¶Ûà …¶Ûé ÍÛ×©ÛÛéÌÛÈÛÛ¶Ûà ¸ÛóÈÛèÜ«Û¶Ûé ________ 
ïõÐéüÈÛÛýÛ ™öé. 

  (a) ÈÛé˜ÛÛ¨Û 

  (b) ¾ÛÛïëõ¤øá•Û  

  (c) ÍÛÛ¾ÛÛœ÷ïõ ¾ÛÛïëõ¤øá•Û   

 (3) …éïõ Í¸ÛÌ¤ø ÍÛ×ÉÛÛéµÛ¶Û ¸ÛóÛé›÷éî¤ø ¾ÛÛ¤éø ¶ÛÈÛà …éïõÜªÛ©Û ïõÁéõÅÛà ¾ÛÛÜÐü©Ûà¶Ûé _________ ïõÐéüÈÛÛýÛ ™öé. 

  (a) •ÛÛíé¨Û ¦éø¤øÛ 

  (b) ¸ÛóÛ¬ÛÜ¾Ûïõ ¦éø¤øÛ 

  (c) ÍÛ×ÉÛÛéµÛ¶Û ¦éø¤øÛ 

 (4) ÍÈÛàïèõ©Û ïõÁéõÅÛ ¼ÛóÛ¶¦ø¶ÛÛé Š¸ÛýÛÛé•Û šýÛÛÁéõ …éïõ ¶ÛÈÛà ¸ÛéþùÛÉÛ ¾ÛÛ¤éø ïõÁõÈÛÛ¾ÛÛ× …ÛÈÛé ™öé, ©ÛÛé ©Ûé ¸ÛéþùÛÉÛ¶Ûé 
_________ ïõÐéüÈÛÛýÛ ™öé. 

  (a) •ÛÛíé¨Û ¼ÛóÛ¶¦ø 

  (b) ¼ÛóÛ¶¦ø Ü¾ÛËÛ 

  (c) ¼ÛóÛ¶¦ø ÜÈÛÍ©ÛÛÁ 
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 (5) ¸ÛéþùÛÉÛ Ü¾ÛËÛ¾ÛÛ× ÜÈÛÜÈÛµÛ _________ ÐüÛéýÛ ™öé. 

  (a) ¸ÛéþùÛÉÛÛé  

  (b) ¸ÛéþùÛÉÛ Áéõ”ÛÛ…Ûé 

  (c) ¸ÛéþùÛÉÛ ÅÛ“Û¨ÛÛé 

 (6) •ÛóÛÐüïõÛé ¸ÛéþùÛÉÛ _________ ¶Û¬Ûà ”ÛÁõàþù©ÛÛ, ©Ûé ¸ÛéþùÛÉÛ __________ ”ÛÁõàþéù ™öé. 

  (a) ÜÈÛ˜ÛÛÁõÛé, ”ýÛÛÅÛÛé (b) ”ýÛÛÅÛÛé, ÜÈÛ˜ÛÛÁõÛé 

  (c) ÜÈÛ˜ÛÛÁõÛé, •Ûä¨ÛÛé (d) ”ýÛÛÅÛÛé, ºõÛýÛþùÛ 

 (7) …éïõ …éïõ¾Û¾ÛÛ× ËÛéÌ¥ø __________ Ü¦ø¸ÛÛ¤Ùø¾Ûé¶¤ø ÐüÛéˆ ÉÛïéõ, ¸Û¨Û ©Ûé _________ ¾ÛÛ× Ü¶ÛÌºõÇ 
¬ÛÛýÛ. 

  (a) ÈÛé˜ÛÛ¨Û, ¾ÛÛïëõ¤øá•Û (b) ¾ÛÛïëõ¤øá•Û, ¾ÛÛïëõ¤øá•Û 

  (c) ¾ÛÛïëõ¤øá•Û, ÈÛé˜ÛÛ¨Û (d) ÈÛé˜ÛÛ¨Û, ÈÛé˜ÛÛ¨Û  

   

________ 
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Instruction :  All questions are compulsory and figures to the right indicate marks allotted 
to each question. 

 

1. (A) State the information included in the Marketing Plan. 7 

OR 

  Explain Marketing Process. 

 (B) Answer in brief (any two) : 4 

  (i) What is Relationship Marketing ? 

  (ii) What is Brand ? 

  (iii) What is Market ? 

 (C) Answer in one or two lines only : 3 

  (i) What is Marketing Network ? 

  (ii) What is Value ? 

  (iii) What is satisfaction ? 

 

2. (A) Explain the marketing research process. 7 

OR 

  Which information regarding competitors is helpful in designing marketing 
strategy ? 

 (B) Answer in brief (any two) : 4 

  (i) What is market segmentation ? 

  (ii) What is product positioning ? 

  (iii) What is Niche Marketing ? 
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 (C) Answer in one or two lines only : 3 

  (i) What is STP ? 

  (ii) State the different types of competitors. 

  (iii) What is Target Marketing ? 

 

3. (A) Explain the New Product Development Process. 7 

OR 

  Describe Product Levels. 

 (B) Answer in brief (any two) : 4 

  (i) How is the pricing of product mix determined ? 

  (ii) State the importance of channel of distribution. 

  (iii) State the different types of retailers. 

 (C) Answer in one or two lines only : 3 

  (i) State the elements of communication mix. 

  (ii) What is Product Line ? 

  (iii) What is Advertising ? 

 

4. (A) Explain the characteristics of Services Marketing. 7 

OR 

  Explain the stages of entry in International Markets. 

 (B) Answer in brief (any two) : 4 

  (i) How can the service quality be improved ? 

  (ii) State the classification of services. 

  (iii) What is Foreign Direct Investment ? 
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 (C) Answer in one or two lines only : 3 

  (i) What is Gray Market ? 

  (ii) State the forms of product invention. 

  (iii) What is product adaptation ? 

  

5. Select the right answer :  14 

 (1) ________ help exporting companies in managing their export activities by 
charging them fees. 

  (a) Export merchants  

  (b) Export Agents 

  (c) Export Management Companies  

 (2) ________ is about identifying and meeting human and social needs. 

  (a) Selling 

  (b) Marketing 

  (c) Social Marketing 

 (3) ________ are freshly gathered data for a specific research project. 

  (a) Secondary data 

  (b) Primary data 

  (c) Research data 

 (4) When a firm uses an established brand to introduce a new product, the product is 
called a ________. 

  (a) sub brand 

  (b) brand mix 

  (c) brand extension 
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 (5) A product mix consists of various 

  (a) products 

  (b) product lines 

  (c) product features 

 (6) Consumers don’t buy product ________, they buy product ________. 

  (a) ideas, concepts 

  (b) concepts, ideas 

  (c) ideas, features 

  (d) concepts, benefits 

 (7) A company can have an excellent ________ department and fail at ________. 

  (a) selling, marketing  

  (b) marketing, marketing 

  (c) marketing, selling 

  (d) selling, selling  

________ 
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