Seat No. :

NE-103

November-2021
B.Com., Sem.-V
CC-302 : Commerce

(Marketing Management in Practice)

Time : 2 Hours]

YU-AL:
1. (A)
(B)
2. (A
(B)
3. (A)
(B)
4. (A)
(B)

NE-103

(1) [AEUIL-TAL C4ul UHIALLRL UL 6.
2)  [Aewa-T3iell a3 d A Usll-AL R @l
(3)  ([AEPL-TIL U3 A0R-5 RWRALL .

([Qewar -1

ULeS AOAEAL AAULEAAL HeTadAl Aoyl 241l

ARAUAL HIEZo1A 2R $rcll RO Qeldl.

£928 AUIRAL 242 AL, el UsIRIAL UL $3L.

GURAML 925 PRIl G2 quldl.

ALl HIEE AL 242] A HeTdd YHovdl.

AHLGL LR UEIRL el 2L S

S-228] g ld HeTd Aol

B-2281A BAARSIRS ol-lddlAL HPlEs Rigldl areudl.

[Max. Marks : 50

10

10

10

10

10

10

10

10

P.T.O.



(el —11

5. ol WAL 25HL Aol AL : (L o WiRY) 10

(1
(2)
3)
4
()
(6)
(7)
(8)
)

2neell AL HiBEaL ea g ¢

LSS UOLEAL UALEA SRISHAL AR ©2sl oLl
ALSS U™ HIMAUAL W[l evil.
£925 dRALRLAL SLEUBL AR Ui AL

CURAHL WL HLAAL Sl el HIZAL SETURL AR URLGLOL ULl
A5l PR [AdrwL 58] 2Hea 2 ?

AL AL U LAl UURL SRellAL AR USRI VAL

AL AAAAAL sISURL R cled@isdAl AL

LBl HURL UURA B4R 53l 516 AR WROLWL oveudl.

(10) 2JorRid Ui (A [t sial oveul.

(11) 38l-Ull (RUDI-SEVA) il 22401l Gegll oysudl.

(12) “FMCG” 43 M AL

NE-103



Time : 2 Hours]

Seat No. :

NE-103

November-2021
B.Com., Sem.-V
CC-302 : Commerce

(Marketing Management in Practice)

Instructions : (1) All Questions in Section - I carry equal marks.

1. (A)
(B)
2. (A)
(B)
3. (A)
(B)
4. (A)
(B)

(2) Attempt any TWO questions in Section - L.
(3) Question No. 5 in Section - IT is COMPULSORY.

Section — I

Explain the importance of Customer Relationship Management (CRM).

Describe the factors affecting Service Marketing.

Define Retailing and discuss the types of Retailing.

Describe the position of Retailing in India.

Explain meaning and significance of Rural Marketing.

Discuss the product strategy in Rural Market.

Explain the importance of Case Study Method.

Describe the guiding principles to make Case Study effective.

Section — I1

5. Answer the following questions in brief : (any five)

(1
2)
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What is Place Oriented Service Marketing ?

State the four components of CRM Programme.
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Write down methods to measure customer satisfaction.

Give any four activities of Retailing.

State any four factors responsible for the spread of shopping malls in India.
What is margin free distribution chain ?

Write any four challenges in delivering products in Rural Market.

Give any four characteristics of Rural Salesmen.

State any four factors affecting the Rural Communication.

(10) Explain the functions of Tourism Development Corporation of Gujarat.
(11) Give the objective of established RUDI-SEVA.
(12) Give full form of “FMCG”.
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