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Instructions : (1) All questions in Section — I carry equal marks.

(2) Attempt any two Questions in Section — I.
(3)  Question — 5 in Section — I is COMPULSORY.

Section — I
1. (A) Whatis Marketing ? Explain the tasks of Marketing Managers. 10
(B) What is Marketing Research ? Explain stages in Marketing Research Process. 10
2. (A) What is Market segmentation ? Explain in brief different bases of market
Segmentation. 10
(B) Explain meaning and importance of Product Positioning. 10
3. (A) Explain factors affecting selection of channel of distribution. 10
(B) Explain meaning of new product. Explain causes and solution of product failure. 10
4.  (A) Explain different components of effective marketing communication. 10
(B) What is an International Marketing ? Explain need for an international marketing. 10
Section — 11
5. Choose the correct answer : (any five) 10

(1)
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From the following which is not a source of primary information for Marketing
Research ?

(a) Various type of Ratios

(b)  Accounts of previous years

(c) Reports of chamber of commerce
(d) None of the above
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(2) From the following which cannot be a cause for product failure ?
(a) Price (b) Employees
(c) Price of shares (d) None of the above

(3) Early customers of adopted new product are .
(a) Heasty agent (b) Change agent
(c) Traditional (d) None of the above

(4) Some factors which are not under the control of the firm but create specific
effects are called

(a) Market (b) Risk

(c) Variables (d) None of the above
(5) The idea of Marketing strategy is related to

(a) Limited Resources (b) Salesmen

(c) Employees (d) None of the above

(6) What helps in protecting brands ?
(a) Intellectual property Rights (b) Law of contract
(c) MRTP (d) None of the above

(7) From a customer's viewpoint, price cut can be due to
(a) Firm’s financial crisis (b) Replacement by new model

(¢) Lack in quality of the product (d) All of the given

(8) What is 'noise' in the process of communication ?

(a) Disturbance (b) Misunderstanding

(c) Incompleteness (d) All of the given
(9) 4-A of Modern marketing includes following, except

(a) Accountability (b) Awareness

(c) Affordability (d) None of the above

(10) When product is connected with each other, that type of group of product is called

(a) Product line (b)  Similar product
(¢) Product mix (d) None of the above
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