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No ey R
ENGLISH VERSION
Part-l

Attempt any THREE out of EIGHT Questions. (Each carries 14 Marks)

1. Explain the various tools used by a PR professional for Online PR? Write about the skills required 14
to be an efficient PR professional.

2. List down the different digital media platforms? Explain the different writing techniques for 14
online media?

3. Define Mobile Journalism. Explain the importance of Mobile Journalism in today’s context. 14

4. Covid 19 has led to the fastest development of Online content creation. Explain? 14

5. What is crisis Management. Explain the role of PR person in managing the crisis with Examples 14

6. Imagine you are hired to propose online advertising plan for a beauty product. Propose 14
a plan for online advertising?

7. Modern economy has witnessed a major shift in the process of digitalization recently 14
Explain the Characteristics and features of E-Commerce?

8. What is Online Advertising? Explain different types of Online Ads with examples? 14

PART I
MCQS- Attempt any 8. (Each carrying 1 mark) 8

1. Which of the following is/are a form of online advertising?
A. Social media advertising
B. Pop- Up Ads
C. Email Blasts
D. All the above
2. What does PPC stands for?
Pick pack change
Point per click
Pay per click
Point per change
3. is a type of online Advertisement?
Hoarding
Transit Ads
surveys
. banner ads
4. An ad that appears in a separate window before, after, or during Internet surfing is known as------------

oCOw>»
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A. Pop-up Ad
B. Pop-under Ad
C. URL Listing
D. Interstitials
5. The dimension of E-Commerce that enables commerce across national boundaries is
A. Interactivity
B. Global reach
C. Richness
D. Ubiquity
6. Which of the following describes E commerce?
A. Doing business electronically
B. Doing business
C. Sale of goods
D. All of the above
7. is used to influence the way an organization is perceived by various groups of stakeholders.

P
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10.

11.

12.

13.

14.

15.

16.

A. Direct marketing
B. Public relations
C. Advertising
D. None of these
Which of the following is not a function of PR department?

A. Selling
B. Product Promotion
C. BothA &B

D. Corporate Social Responsibility
What is Internet Explorer?
A. File Manager
B. The Internet
C. A browser
D. Anlcon
What is the full form of HTML
A. Hyper test media language
B. Hypertext markup loading
C. Hypertext markup Language
D. None of the Above

R the reporters use portable electronic devices to cover the story.

A
B.
C. BothA &B
D. None of the Above
What is Search Engine Optimization?
A. Hosting content in search engine
B. Developing Search engine
C. Frequency and priority of site in search
D. None of the Above
Online shopping falls under
A. E- Commerce
B. Computerization of commerce
C. Computer trade
D. None of the Above
Which one of the following is a web design tool?
A. Power point
B. Premiere Pro
C. Dream weaver
D. Page maker

Copy right is a part of

A. Intellectual property right

B. Advertising

C. Content writing

D. None of the Above
What is webcasting
Broadcast over internet
Hosting of web page
Elements casting for web
All of the above
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