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ENGLISH VERSION
Part-1
Attempt any THREE out of EIGHT Questions.

1. What are the main determinants of the faster development of digital marketing approach when

compared to classic marketing? 14
2. Explain Gestalt theory of Visual perception. Describe the process involved in designing. 14
3. Whatis influencer marketing? Define influencers in influencer marketing. 14
4. Good knowledge in the principles of design is essential for producing a good design. Elaborate on the
principles of design. 14
5. Imagine your company is hired for creating a social media Ad campaign for a leading pharmaceutical
company. Propose the plan for the 360 Degree Ad campaign. 14
6. Enumerate the importance of colour in design. 14
7. How could you use digital media to promote wildlife conservation? Explain different methods. 14
8. Define graphic designing. How does balance and rhythm as concept help in designing? 14
PART II
Attempt any 8. (Each carrying 1 mark) 8

1. Which of the following are examples for email clients?
A. Outlook, Thunderbird, Hotmail
B. Subject, Body, Signature
C. Windows, Mac, Linux
D. Soft bounce, hard Bounce, Challenge Response
2. In this type of email campaign, advertisements are sent to targeted groups of customers.

A. Spoofing
B. Direct email marketing
C. Spamming

D. None of these
3. IoT stands for?

A. lIdiocy of Technology

B. Internet of Things

C. Internet over Things
D. None of the Above

4. What is the character limit on a Twitter single update?

A. 160

B. 140

C. 120

D. 280

5. Which is the largest social media network in the world?
A. You tube
B. Google
C. Facebook
D. Twitter
6. Which of the following is central to any definition of marketing?
A. Making a sale
B. Demand management
C. Making a profit
D. Customer relationships

7. How are social media used in workplace communication?
A. To Invite people to join an organization’s page
B. To reach people in specific interest groups
C. All of these

D. To enhance the prominence of communication
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8. Which is the colour scheme used for print?

A. RGB
B. GBYR
C. CMYK

D. None of these
9. The area which appears closest to the viewer is
A. Proportion
B. Foreground
C. Form
D. Background
10. The relative darkness or lightness of a colour is
A. shade
B. value
C. balance
D. None of these
11.Sponsorship belongs to the promotional tool to
A. Business marketing
B. Marketing management
C. Advertising.
D. None of the above
12. Copywriting is the act of writing copy for the purpose of selling or marketing a ;
business, or idea.
A. price
B. product
C. material
D.concept
13. Letters, folders, reprints, or other material sent through the mails directly to prospective purchases
is ‘
A. Instant mail advertising.
B. retrieve mail advertising
C. Spam.
D. Direct mail advertising.

14. Which software is used for logo designing?
A. Indesign
B. Illustrator
C. Photoshop
D. All of these

15. is networks that connect people within a group to each other and to the company network.
A. Internets.

B. Bitstreams.
C. Extranets.
D. Intranets.

16. 1llustrator works with
A. Raster
B. vector
C. All of these
D. None of these
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